-

e

S

SESE

S N

8100
Registrations in 2018

2\ i &
O O
S InTERND

. HIC EICTCTIEl ;!:lLL'dll'mJ'
$DCCT DICCHS




“¢1'Y777'¥

v
L 4

October 5 & 6,'2018 “ Hanceville*AL

. ‘ -
inney Farms welcomes everyone back to the farm for our 30t

' L FicHEONG N o » oo Sl
L pase : -
Lot*1"=*Bull S ot'64™"Pair'w/“Heifer'Calf®
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Son of RDF 2346. Top 25% for nine traits including 4, Hatchet & Grizzly genetics! Sells with show prospect :4 5
Top 2% for Marbling and an IMF of 4.85. ' heifer calf, born 2/17/18, sired by 2015 National Champion  &* "
Selling Full possession and 50% semen interest. 4 Real Deal. 3199 sells bred back to Pistolero, 3 s
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TF 637 - Reg #20160606 : TF 4100 - Reg #20144444 '.'1\; ‘ 8

King Ranch, Grey Rocks and Harris Farms genetics. An own daughter of the legendary Hatchet, she ranks ‘

She is super feminine, long-bodied and clean. in the breed’s Top 1% for WW, YW & HCW. Sells with .
Should calve by sale date to TF 1167. heifer calf, born 3/20/18, sired by 2017 National Champion

Masterpiece 101. 4100 sells bred back to

> " _ N C-P Roberto 915C6 who has EPDs in the Top 5% in six traits. A
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KR 1131/13's sons' numbers on feed test
evaluation place them in the top of Wendt
Ranches' test, where 62 bulls competed against
one another. Check the numbers on these six
- sons, who ran off and left the field againSt their
competition on our 112-day test. Two of them
have already sold to a breeder in Florida!

Bull | ADG |ADG Rat|o|ScrotaI| IMF | :
8915 sold
8921 pictured [JR m 1.
8931500 BN .
8932 pictured m
| 8935 pictured m-
Reesdiioled | |

N Wendt Ranchee N

5475 FM 457, Bay City, TX 77414
email: wendtranches@hotmail.com
Gene Kubecka Daniel Kubecka

979-240-5311 979-240-5312
SGBI Herd #621, established 1954
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A bull exits the chute after being examined for the
Tinney Farms Gain Test, Hanceville, Ala. Photo by
Darren Richmond
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Double C Farms
William W. Cameron, Jr. & Famlly

377 Double C Drive
Raeford, NC 28376
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ecently, [ have found myself addict-
ed to house-flipping television
shows. Home renovation looks so
easy on TV — knock down a couple
of walls, select a sensible paint color,
put a new vanity in the bathroom, place
a for sale sign in the yard and turn a
sizable profit. The televised projects
move quickly, the results are beauti-
ful and the paydays are phenomenal. |
realize there are probably bumps along
the way, but the difficulties seldom
appear during the 30-minute time slot.

[ suspect professional house flippers
and rehab specialists have carefully
devised business plans, as well as an
extensive knowledge of their customer
base, before undertaking a renova-
tion project. The time | spend watching
Fixer Upper certainly does not make
me a renovation real estate expert,
but it does reinforce my feeling that
the marketplace is too volatile for any
enterprise operating without a well-
thought-out business plan and exten-
sive knowledge of the customer base.

Too often people enter the seedstock
business lacking an understanding of
how the beef industry functions and
without realistic financial expectations.
In today’s competitive purebred sector,
cattlemen must operate their beef
enterprise as a business and do so with
an understanding of production costs
and customer demand. Setting busi-
ness goals and herd objectives is key
to success. Simply stated, developing
a workable business plan is an impor-
tant practice that defines the path to be
taken.

Let’s be honest, many seedstock
operations chase one fad, then another,
accomplishing very little and making
absolutely no genetic progress. Set-
ting SMART goals allows cattlemen to
clarify ideas, focus efforts, use time and
resources productively, and increase
the chance of achieving goals. What
is SMART? It is a business acronym
that can be used to guide the goal-

/@«mm'%‘ﬁ” m the
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EXECUTIVE DIRECTOR'S

REPORT
By John Ford

(361) 592-9357 | jford@santagertrudis.com

setting process. SMART is specific,

measurable, achievable, relevant and

time-bound.

m SPECIFIC - State where your opera-
tion fits in the industry. What makes
your herd’s genetic package valu-
able, and what differentiates your
breeding program from other
seedstock operations? Focus on
traits of economic importance rather
than traits that have more to do with
tradition or personal preference.
Clearly identify your market. SGBI
members must constantly monitor
herd performance against customer
requirements and consider how
performance and the requirements
might change over time.

m MEASURABLE - To remain viable,
seedstock operations must always
focus on genetic progress. You can
achieve greater progress toward
breeding objectives by targeting
highly heritable traits. Breeders must
establish concrete criteria to measure
herd progress effectively.

m ACHIEVABLE - Achievable herd

and marketing goals must be set

and be based on the realities of the

beef industry. The beef industry is
segmented and is driven by volume,
but that does not mean small herd
owners can'’t set and achieve goals
that will have a positive financial
impact on their program and a posi-
tive impact on the industry.

® RELEVANT - Formulate a detailed
description of operations. Know your
costs, develop budgets and conduct
break-even analyses based on vari-
ous beef industry scenarios.

= TIME-BOUND - Nothing happens
overnight. Building a successful
seedstock operation takes time, but
each operation’s goal must have an
endpoint that allows the next goals
to be set. Developing a timeline to
accomplish goals for herd improve-
ment and market development keeps
the operation on task and does not
allow unattainable goals to limit
operational growth.

The opportunities for SGBI members
are great, but so are the risks. Market
volatility and escalating input costs
challenge the most financially conser-
vative operations. However, having a
SMART business plan in place helps
breeders manage risk and places an
operation in position to build market
share. A business plan doesn’t guar-
antee success, but it does increase the
odds. 4

In today’s competitive purebred sector, cattlemen must
operate their beef enterprise as a business and do so with an
understanding of production costs and customer demand.

2019 Semen Catalog Coming Soon

o \NTERNATION,,
s .

2017 SGBI

SEMEN®
CATALOG &

referred American Beef Breed

The P

Reserve your space by Nov. 2I!

The bi-annual SGBI Semen Catalog will be
included in the January 2019 issue of Santa Ger-
trudis USA. Don’t miss your chance to be includ-
ed! The semen catalog is an incredible marketing
tool and will once again be produced in English
and Spanish. It will also have expanded distribu-
tion at Santa Gertrudis events, internationally
and by request for the next two years. Don’t miss
your chance at this unique opportunity.

For more information and to reserve your
space in this catalog, contact Darren Richmond
at (423) 364-9281 or djrichmd@gmail.com. G

Space reservation deadline is Nov. 2l.
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Gougratilationsclolilosy Osbosnel—

ON HER WINNINGS AT THE OHIO & INDIANA STATE FAIRS

MOSBY CREEK AUTUMN

RESERVE CALF CHAMPION
OHIO STATE FAIR JUNIOR SHOW
OLC Troubadour daughter

Osbogne Consiguuents
25TH ANNUAL DISTRICT 6 SALE SHAKERS AVA

ID 712 STAR 5 Show Prospect

| STAR 5 FEMALE
3/4 Santa Gertrudis x 1/4 Angus born 10/2017

OHIO & INDIANA STATE FAIRS
ID 710 STAR 5 Show Prospect SGBI Point Shows
1/2 Santa Gertrudis x 1/2 Charolais born 10/2017

ID 713 Polled Santa Gertrudis Show Prospect OSBORNE LWESTQGK

born 10/2017 (859) 991-2438

CBAR C RANCIE

o e MO a0 Missouri Meadows jll OSBORNE LIVESTOCK
Alan Clark _ Aaro”'%@é;ﬁt&!?fﬁjﬁ roeder Todd, Donna, Dalton & Ashley Osborne
Bud & Kelly Clark ) § y

) SIS Hughesville, MO 65334 Sparta, Ky.* Lathrop, Mo.
R A TTOET bud@;S;:ZC,'?;)ZCLSZS‘ u e 829-3067 (859) 991-2438

Isseuimeacows.cem
RS CBA RCRANCEL NET Santa Gerlrudls Durham Red & STAR 5 peppydocI@aol.com

Earker 4p QRUSTIC RAIL RANCE Shampain Ranch

Santa Gertrudis Cattle
arms parkerfarms@scrtc.com PAUL & DEBBIE GAUTZ Del & Ginny Thomas
Pleasant Hill, IL 62366

(217) 734-2283
ginny2@irtc.net

Charles, Deanna, Chip, June & Carsen Parker 9865 Blarney Lane - Carthage, MO 64836
5552 Jackson Hwy. « Cave City, KY 42127 dgautz53@yahoo.com
(270) 678-5302 + (270) 670-6776 417-437-2452 - 417-438-8712
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PRESIDENT'S LETTER
By Jerome Urhanosky

(281) 797-5715 | jerome@ameritechsi.com

n the July issue | started reminiscing about some
of the incredible Santa Gertrudis events enjoyed
through the years, something | will continue in this
letter.

In January of 1985, a group of Santa Gertrudis
breeders chartered a 747 and flew to Hawaii. While en - :
route, | saw my first Santa Gertrudis video action, live with ring men and Gerald
Bowie as the auctioneer. The breed’s elite cattle, semen and embryos were
offered, very similar to the current Mid-Coast Super Sale at Houston. | remem-
ber Hawaiian Hustler 215 sold for around $65,000 for three-quarters interest to
Thirteen Oaks, owned by Harold Cobb. [ was a part of a group that unsuccess-
fully bid against him. It was quite the event and an incredibly good time, includ-
ing a golf tournament, tennis tournament and a wild deep-sea fishing challenge
that ended up being a funny story featuring Joe McLelland, ranch manager of
Simon Peter Bend in Goodrich, Texas.

The Western Heritage Sale was an elite offering of Santa Gertrudis, Quarter
Horses and western art. It was the brain child of Joe Marchman and John Con-
nally, both Santa Gertrudis breeders, and it was held at the Shamrock Hilton Hotel
in Houston, Texas. It was a tuxedo and evening dress event. The “who’s who” of
Texas were there and the cattle offered were the best of the best. The Cosgroves
from Colgate, Okla., usually had one of the elite, high-dollar sale lots.

The Southern Classic was held in New Albany, Miss., at Melvin Burchfield’s
place. It featured old plantation-style hoop dresses and southern gentlemen.
Attendees enjoyed southern fried catfish and hush puppies before the cattle
sale, which featured the elite cattle from the southeast and a few invitees from

Texas and other states. CONTINUED ON PAGE 21 )

SANTA GERTRUDIS

nneors

By Harrison Kimble, Vice President

In recent years, the Santa Gertrudis breed has excelled
in the area of performance. We’ve progressed in collect-
ing data to determine growth and carcass traits, and we
even have had multiple Better Beef Contests at National
Junior Santa Gertrudis Shows to record some of this
data. But what other performance data are we bringing
into our herds?

Recently SGBI Executive Director John Ford wrote an
article informing beef cattle breeders of our new fertility
expected progeny differences (EPDs). “Historically, beef
producers have found it difficult to select for reproductive
traits,” Ford said in the article. “They are challenging to measure and tend to be
less heritable when compared to growth and carcass traits. Over the years, there
has been little agreement on how to measure efficient reproduction.”

As a result, the SGBI Performance Committee added a new database that
calculates two EPDs that have been designed to measure reproductive traits.
These new EPDs — Heifer Pregnancy and Breed Back — allow producers to deter-
mine which animals have desirable reproductive abilities. These EPDs may be
the next big step in determining reproductive efficiency. For more information,
look out for the SGBI Breeder Guide to Data Collection and Submission, which
is soon to be released and will discuss collection and submission of data for all
traits, including the new fertility EPDs. 4
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SGBI OFFICERS OF THE BOARD
PRESIDENT Jerome Urbanosky
SECRETARY/TREASURER Deanna Parker
LONG-RANGE PLANNING Debbie Townsend
MARKETING & PROMOTION Gene Kubecka
PERFORMANCE Kathryn Hefte
YOUTHACTIVITIES Betty McCormick
PRESIDENT ELECT Nancy Wunderlich
MEMBERSHIP Allen “Bud” Clark

SGBI BOARD OF DIRECTORS BY REGION

WESTERN REGION

Tylor Braden (Texas)
King Ranch
(361) 219-0434 | TBraden@king-ranch.com

Kathryn Hefte (Texas)
Hefte Ranch
(210) 414-2493 | hefteranch@gmail.com

Gene Kubecka (Texas)
Wendt Ranches
(979) 240-5311 | wendtranches@hotmail.com

Betty McCormick (Texas)
Woman Hollerin Ranch
(281) 375-6861 | bettysue1959@gmail.com

Rafael Miranda (Colo.)
Cherokee Ranch
(303) 888-5297 | Rmvls65@gmail.com

Jerome Urbanosky (Texas)
Urbanosky Ranch
(281) 797-5715 | jerome@ameritechsi.com

Nancy Wunderlich (Texas)
Wunderlich Farms
(979) 277-2838 | n.wunderlich@hotmail.com

EASTERN REGION

David Alderson (Tenn.)
Circle A Farm
931-682-2527 | elaine@mtbj.net

Bud Clark (Mo.)
C Bar C Ranch
(314) 607-1076 | bud@cbarcranch.net
Ryan Cowart (Miss.)
Cotton Branch Plantation
(601) 384-6719 | rcowart@cottonbranch.com
Deanna Parker (Ky.)
Parker Farms
(270) 670-6285 | parkerfarms@scrtc.com
Robert Silva (Okla.)
(918) 470-5371 | rdsilva06@sbcglobal.net

AT-LARGE DIRECTORS
District 1 — Alicia Sanchez (N.M.)
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(505) 463-1993 | alicia@justiceins.com
District 2 — Debbie Townsend (Texas)
Townsend Cattle Company
(979) 541-4989 | townsendcattle8 1@gmail.com
District 3 — Jamie Daniel (Ark.)
777 Farms
(870) 904-3070 | jd@gregbennett.com
District 4 — Arlin Taylor (Ala.)
Tinney Farms
(256) 507-3838 | arlin.taylor@bmamfast.com
District 5 — Tony Creech (N.C.)
Creech Farms
(919) 427-4679 | creechfarms6@gmail.com
District 6 — Todd Osborne (Mo.)
Osborne Livestock Co.
(859) 991-2438 | peppydoc1@aol.com
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HAS BRUSH GOT YOU DOWN?

By Randy L. Stanko, Ph.D., Texas A&M University-Kingsville

f all the work that needs to be

done on a ranch, brush manage-

ment is right up there with fence

fixin’ or cleaning out stock tanks.
If fence lines are full of brush, cactus
and trees, you would probably much
rather go to the dentist than start on
that job, no offense to dentists. Much
like fence maintenance, we should all
plan to do some brush management
on an annual basis, at least as much
as our ranch budget will allow.

If brush management is put off year after year, brush
encroachment can be overwhelming, both mentally and
fiscally. All ranches with brush issues need to pencil out lost
grazing cost versus the expenses associated with continual
brush management or the expense of a major brush manage-
ment practice, such as root-plowing, aerial spraying or large-
scale controlled burns, every 5 to 10 years.

There was a really interesting simulation study analysis
paper written and published in the Journal of Range Manage-
ment (Teague et al., 2001) titled “Economics of managing
mesquite in north Texas: a sensitivity analysis.” This analy-
sis was based on many small-scale, independent studies in
the rolling plains of Texas where honey mesquite is a major
brush problem.

The authors started with clean pastures that could support
one cow-calf pair every 21 acres. In their analysis it took
almost 14 years of uncontrolled mesquite growth before any
reduction in carrying capacity occurred. Somewhat surpris-
ingly, for example, a tame pasture acquired in 2004 would be
severely brush-encroached by this year (2018), enough so
that brush cover would impact our grazing plan.

In their 30-year model, if no brush control was done over
the next 16 years, we would gradually need three times more
acreage for the same cow-calf pair. By the 30th year of non-
brush managed pasture, there would be mesquite cover over
30 percent of the acres.

Based on research at Texas Tech University back in the
1970s, it is apparent that forage growth beneath mesquite
trees changes very little until 15-30 percent pasture cover
is reached. Clearing the brush was most beneficial to forage
production if pre-treatment pastures were at 30 percent
brush coverage or greater.

The analysis showed that fire was the most economical
mesquite control method overall, even when fence re-con-
struction and grazing deferment was accounted for. Fire or
root-killing herbicide was more economical than root-root
plowing. To be transparent, | believe it is important to include

the costs used in the 2001 analysis: fire cost $2.42 per acre;
herbicide cost $17-$25 per acre; and mechanical cost $50-
$90 per acre.

Prescribed burning is not as easy or convenient to use as
herbicide for controlling brush. Moreover, most of us may not
be lucky enough to have only one brush specie to manage.
Nonetheless, this study recommends fire as the most eco-
nomical approach and concedes that this may be difficult
during times of below-average rainfall. The authors suggest-
ed that reducing stocking rate and only burning one-eighth of
the total grazing unit each year would help to establish condi-
tions that would " " ™
enable burning :
on a more regular
basis.

Traditionally, we
think of the “burn-
ing season” as
late winter/early
spring (December
to March), prior
to spring green
up. According to
folks at the Noble
Foundation, we
need to think outside of the box when it comes to burning
because Mother Nature has been managing the Southern
Great Plains with year-round fires for eons. Postponing burn-
ing until the next year is common during the typical, short-
burning season due to improper weather conditions. Accord-
ing to the Noble Foundation, summer burns can be more
successful for grasslands and mixed shrublands, whereas
wooded areas should be burned during winter.

Regardless of season, a good burn is highly dependent
on sufficient fuel. Cattle producers must be aware that good
fuel for any fire only occurs when grazing has been limited
or eliminated for a period of time. More important, after a
prescribed fire, cattle may have to stay off burned pasture for
up to one year. All of this would require critical planning.

If we have brush, we need a management plan. The plan
must be flexible, economical and doable. Perhaps a com-
bination approach with individual plant treatment (IPT) or
aerial herbicide and prescribed burning may be the best
approach. Whatever can work best for your operation is up to
you. The local Natural Resource Conservation Service office
is a great resource to seek help, advice and possible cost-
share opportunities for your brush management plan. Don’t
put off brush management until you have to start selling your
favorite cows. W
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REGISTRATIONS, STAR 5 RECORDINGS
AND TRANSFERS BY DISTRICT
ACTIVE MEMBERS

STARS  Performance  Purebred &
District ~ Purebred Reg.  Reg. Only STAR 5 Trans.
1 | 0 0 104
2 229 853 67 29
3 35 9 0 14
4 89 15 9 38
5 7 3 0 5
6 45 [ 0 10
JUNIOR MEMBERS
STARS  Performance  Purebred &
District ~ Purebred Reg.  Reg. Only STAR 5 Trans.
1 18 0 0 19
2 6 3 0 [
3 0 0 0 3
4 [ 0 0 10
5 0 0 0 0
FOR SGBI REGISTRATIONS CONTACT: Diana Ruiz
P. 0. Box 1257, Kingsville, Texas 78364 | diana@santagertrudis.com
Phone: (361) 592-9357 « Fax: (361) 592-8572

SANTA GERTRUDIS Z ,6 ,6

SEPTEMBER

14 Mid-Coast Santa Gertrudis Annual Meeting,
Halletsville, Texas

District 6 Haltered Heifer Show and Sale,
Richmond, Ind.

15 Cattleman’s Opportunity Sale - CANCELED!

14-15

29 Arkoma Santa Gertrudis Association Sale,
Tulsa, Okla.

30 Tulsa State Fair SGBI Point Show,
Tulsa, Okla.

OCTOBER

5-6 30% Annual Alabama Connection Sale,
Tinney Farms, Hanceville, Ala.

12-13 State Fair of Texas, Dallas, Texas

16-18 2018 Sunbelt Farm Expo, Moultrie, Ga.

20 Strait-Hefte Tried & True Production Sale,
Carrizo Springs, Texas

NOVEMBER

3 Mountain Laurel Classic Sale, Calhoun, Ga.

9 15" Annual Briggs Ranches Bull and Commercial
Female Sale, Bloomington, Texas

10 40% Annual Tri-Star Sale, Bloomington, Texas

17-18 2018 Hot Gert Junior and Open Show,

Robstown, Texas
17 South Texas Heritage Sale, Robstown, Texas

SANTA GERTRUDIS WELCOMES

Dl A ltemliens

Active Members
Charles 0'Bryant III, Reidsville, N.C.

Cedar Rock Farms, Brandon and
Cecile Draper, Maynard, Ark.

Ennis Ranch, Clay and Sara Ennis,
Jones Creek, Texas

Wethington Cattle Company,
Belinda Wethington, lola, Texas

Commercial Members

Graves Angus Genetics, Robert Graves,
Threg Rivers, Texas

Javier Torres, Selma, N.C.
Mary and Kenneth Bendele, Hondo, Texas
Jacob 0. Gist, Russellville, Ala.
Arrow S, Taylor McClendon, Grandview, Texas

Junior Members
April Ramsey, Timpson, Texas
Savannah Tucker, Hooks, Texas
Ryan Suarez, Raymondville, Texas
Jayden Dilbeck, Warren, Texas
Kenzie Greathouse, Lake Charles, La.
Jon Floyd, Paris, Texas
Wallace Thomas, Baytown, Texas

Associate Members
Jonny MacNaughton, Baytown, Texas
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Hit End-Point Targets with
SGBI’'s Marbling EPDs

By John Ford, SGBI Executive Director

nfortunately, a segment of indus-
try members often portray Santa
Gertrudis cattle as inferior from a
carcass quality standpoint. How-
ever, no single breed holds a monopoly
on superior carcass quality and, con-
trary to popular belief, it is not driven
by hide color. Research results clearly
indicate that genetic variation exists
both between and within breeds for
many important beef cattle performance
measures, including carcass quality. In
fact, on a national average, fewer than
one in four Angus and Angus-influenced
animals harvested at licensed plants
meet all 10 Certified Angus Beef carcass
specifications needed to qualify as a
Certified Angus Beef® branded product.
Selection within breed populations
is a very effective tool for improving
carcass traits, and Santa Gertrudis
Breeders International’s reliable genetic
evaluation ensures that cattlemen can
make sound comparisons and iden-
tify genetics that will perform at the
highest level. The results of the 2018
SGBI Steer Feedout confirm the breed’s
genetic evaluation does identify genet-
ics that perform at the highest level.
The recently concluded trial is proof
that placing selection pressure on
carcass traits when making breeding
decisions will result in cattle that meet
end-point targets. Sixty-six purebred
Santa Gertrudis steers representing 25
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different sire groups were fed at AzTx
Feeders, Hereford, Texas, through the
winter and spring. The steers were
harvested June 29, 2018, at the Tyson
Beef Plant in Amarillo, Texas. The
cattle graded a remarkable 96 percent
Choice, with 51 percent hitting the Pre-
mium Choice mark.

The data, collected by the Beef
Carcass Research Center — West Texas
AGEM University, reveals that the Santa
Gertrudis genetic package reaches
desired quality grade targets and does
so in an effective, efficient and profit-
able manner. The steers’ average USDA
Yield Grade was 2.98, with 50 percent
of the carcasses being Yield Grade 1s
and 2s. The data becomes even more
impressive when taking into consid-
eration that the ribeye area (REA)
average was 14 square inches, and
the cattle gained 3.51 pounds per day
during the feeding period.

The results are not an anomaly. JBS
Five Rivers — Hartley Feeders recently
collected and released information on
3,800 head of Santa Gertrudis and
Santa Gertrudis-influenced cattle that
were fed and processed in the Texas
Panhandle in 2014 and 2016. Their
results were equally impressive and
provide an unbiased picture of the
breed’s ability to produce feeders that
are profitable and consumer-pleasing.

SANTA GERTRUDIS USA

Steer calves dressed 64.3 percent,
with Yield Grade 1s and 2s topping
47.7 percent. The steers graded 70.9
percent Prime and Choice. Their heifer
mates’ performance was even more
impressive, with the females dressing
64.7 percent and 51 percent hitting
Yield Grade 1s and 2s. The heifers
graded 78.7 percent Prime and Choice.
This industry-generated information
becomes even more notable when
comparing the Santa Gertrudis steer
quality grade average of 70.9 percent
Prime/Choice to the 2016 total plant
quality grade average of 62.3 percent
Prime/Choice.

The results of the 2018 SGBI
Steer Feedout confirm the
breed’s genetic evaluation
does identify genetics that

perform at the highest level.

SGBI members have an opportunity
to position Santa Gertrudis as the Bos
indicus-influenced breed that not only
provides heat tolerance, outstanding
maternal and superior growth traits, but
also provides a high-quality carcass
that hits or surpasses the 70 percent
Choice grade mark or better. Utilizing
the breed’s Marbling expected progeny
difference (EPD) during the selection
and breeding decision-making process
will result in overall genetic improve-
ment in the area of carcass quality.

The association’s Marbling EPD is a
prediction of differences in future prog-
eny performance relative to carcass
marbling score. The Marbling EPD pro-
vides a comparative ranking of genetic
merit, which allows sires to be selected
that will result in directional change
for marbling. The expected result of
utilizing the association’s marbling EPD
when making breeding decisions is that
the average marbling score of future
prodgeny carcasses will improve by
selecting the higher-marbling EPD sire.

Without a doubt, the success of
programs such as Certified Angus Beef
has drawn attention to the importance
of quality grade. [ do recognize that
marbling is not always a trait of interest
to a portion of our breed’s bull-buying
customers, especially those market-
ing by the pound. However, carcass
traits are part of a balanced selection
program at the cow-calf level, and there
is significant value for the breed to
improve carcass traits. You can bet our
competitors have intensified their focus
on improved carcass quality. >
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232E1 is one of our first sons to sell sired by feature If you want depth, broodiness and correctness, 6/0 will

herd sire John 316. His donor dam is line bred Hatchet work for you! She’s a Couch 306 daughter out of a Tonka
150. He ranks in the Top 4% for WW, YW, HCW & 395 bred dam. She sells with her heifer calf (ID 869),
REA. This young herd sire puts together the phenotype born 4/1/18, sired by FC Pistol 28/0. This heifer calf is in
and appeal along with the numbers demanded in the Top 1% in the breed for WW, YW, HCW and SC. The
today’s industry. cow sells bred to John 316. A strong combination of
phenotype and genotype!
MISS GRANDVIEW 705 MISS GRANDVIEW :{0 )

This bred heifer is a Red Hot 209 daughter out of Briggs This % grade up (Red Angus) baby doll puts it all

083/3, a 15-year-old cow still in production! 705 sells Ar'd together. A Red Hot 040 daughter out of an ET National
to John 316 on 2/28/18 and later exposed to Pistol 6102. Champion Sledge daughter. Level top and hip, naturally
Pistol posted a 4.66 ADG. This will be a performance- thick and feminine. Balanced EPDs. Hang a halter on her
packed attractive calf! and compete as a top STAR 5 show prospect or breed her

to your best bull and make him famous!

Grandview Farms vomiton, AL

Owners: Delmo & Wilmuth Payne Website: grandviewfarm.biz
Cell phone: (205) 468-5319 Brent Shaw, Manager (205) 412-5761
Email: delmo.payne@gmail.com Seth Holmes, Herdsman (205) 412-7053



http://www.grandviewfarm.biz/
mailto:delmo.payne@gmail.com

2018 BEEF IMPROVEMENT FEDERATION'S RESEARCH SYMPOSIUM AND CONVENTION

Quality Focus Positions
Beef Industry for Success

By Jessie Topp-Becker, Managing Editor

ver the last several decades, U.S.

cattle producers have set their

sights on quality. This focus on

quality has resulted in improved
eating satisfaction and, as a result,
growing beef demand.

During his June 21 presentation at the
2018 Beef Improvement Federation’s
Research Symposium and Convention,
Mark McCully, vice president of pro-
duction for the Certified Angus Beef®
(CAB) brand, in Loveland, Colo., shared
how the industry’s focus on quality will
impact the future of beef production.

Consumer eating satisfaction is often
based on three key components —
tenderness, juiciness and flavor — each
of which are positively influenced by
marbling. Cattle producers have made
significant improvements to beef ten-
derness in recent years.

Mark McCully, vice president of production for the
Certified Angus Beef® Brand, shares how the heef
industry’s focus on quality will impact the future
of beef production during the 2018 BIF Research
Symposium and Convention.

The marked improvement in beef
tenderness has allowed the industry
to shift its focus. “We tend to see that
marbling, and its impact on flavor and
juiciness, are a bigger driver in overall
consumer satisfaction palatability today
than maybe what they were 10 or 15
years ago,” McCully explained.

In addition to maturity, marbling is
the primary determinant of quality
grades in fed beef production. While
McCully admitted the U.S. Department
of Agriculture’s (USDA) quality grading
system is not perfect, research reveals
that it does “a pretty solid job of pre-
dicting consumer eating satisfaction.”

A bright note for the industry is the
dramatic improvement of beef quality
grades over the last decade. In 2010,
65 percent of
fed cattle graded
USDA Choice and
Prime; in 2017,
that jumped to 78
percent. In 2017,
6 percent of cattle
graded USDA

. Prime
Prime, compared

to 3.2 percent 10 Premium Choice
years earlier. At All Choice
times in 2018, the Se
percent of cattle lect
grading USDA Other

Prime has exceed-
ed 8 percent.

Improvements
in cattle genet-
ics and manage-
ment are factors McCully credited for
the improvement to quality grades.
“We’ve put more selection pressure on
marbling specifically,” he said. Other
factors behind the improvement include
supportive feeding economics and
enhancements to grading technology.
However, McCully explained the rise in
quality grades has been intentional and
the industry has answered the call for
more high-quality beef.

Some would argue that the improve-
ment in quality has simply been a
function of increasing carcass weights.
McCully said that isn’t the case. “We’ve
been increasing carcass weights for a
long time, and for a long time we were
not seeing an improvement in quality
grade. Just looking back over the last
10 years, we’ve seen a definite change
in that regard.”

McCully explained that, when compar-
ing beef production on a carcass-weight
basis in 2017 versus 2010, weekly
production of USDA Prime, Premium

SANTA GERTRUDIS USA

Choice and all Choice increased 12.1
million pounds (93 percent), 37.2 million
pounds (73 percent) and 45.6 million
pounds (18 percent), respectively. During
the same time, the average weekly pro-
duction of USDA Select decreased 49.7
million pounds (40 percent).

Looking at wholesale beef values and
the trends in the spreads between qual-
ity levels also reveals market signals
calling for more high-quality beef. In
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During his presentation, McCully credited improvements in cattle genetics and
management for the improvement to quality grades.

the last three to four years, U.S. cattle
producers have increased their weekly
production of Choice and Prime beef by
more than 20 percent, while keeping
cutout spreads relatively strong.

“To me, that is an incredible indica-
tion of the demand that’s out there
when we look at this quality market-
place,” McCully said. “It's an adjusted
marketplace out there today that is
definitely sending a signal to produce
more on the quality frame.”

He explained that the wholesale
cutout spreads are translated into premi-
ums and discounts on value-based grids.
Last year, the USDA Agricultural Mar-
keting Service reported that the average
grid premiums per hundredweight for
Prime (over Choice), CAB (over Choice)
and Choice (over Select) were $15.94,
$4.33 and $11.82, respectively.

The reduction in discounts on Yield
Grade 4 and 5 carcasses can also be

CONTINUED ON PAGE 16 }
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CARCASS QUALITY
CONTINUED FROM PAGE 14

considered a quality signal, as McCully
explained these discounts are driven
by the packers’ desire to remain
competitive.

What'’s the Cost?

Some may think feedyard perfor-
mance is sacrificed in the pursuit of
quality; however, McCully said produc-
ers do not have to sacrifice perfor-
mance or efficiency in their quest to
raise higher-grading cattle.

To illustrate his point, McCully shared
data from a recent analysis conducted
by Five Rivers Cattle Feeding. In the
analysis, high-grading (10.3 percent
Prime and 44.7 percent CAB, on
average) pens were compared to low-
grading (0.6 percent Prime and 12.7
percent CAB, on average) pens.

“They found really no difference
when you look at the cattle’s perfor-
mance,” McCully said.

The high-grading pens, when com-
pared to the low-grading pens, had
comparable average daily gains (3.53
pounds versus 3.58 pounds), feed con-
versions (DM) (5.94 versus 5.85) and
costs of gain ($0.70 versus $0.72).

“Again, a very, very positive mes-
sage for us as an industry,” McCully
said. “As we increase the quality of our
product, we can do it with efficiency.”

Another positive story for the indus-
try is that cattle producers do not have
to sacrifice cow function in their pursuit
of improving the quality of the end
product.

“I think we’re in an incredibly great
situation today where we have the tools
available to us in this beef industry
to make our product better, all the
while improving maternal function and
improving the efficiency of our cattle,”
McCully said.

That said, producers should avoid
single-trait selection for marbling. The
focus should be on improving the qual-
ity grading potential of their cattle while
keeping in mind other economically
relevant traits. With today’s selection
tools, producers have the ability to
improve meat quality while also making
progress in the areas of fertility, mater-
nal function and performance.

Looking Ahead

Despite not having a crystal ball,
McCully identified several factors and
trends that he thinks suggest a strong
future for high-quality beef. Increased

“I think we’re in an incredibly great situation today where we
have the tools available to us in this beef industry to make
our product better, all the while improving maternal function
and improving the efficiency of our cattle.”

supplies of high-quality beef has gener-
ated new customers, including Costco
and Walmart.

“We’ve had a very significant shift
in the marketplace for those that are
selling our product, and [ don’t get the
sense that they want to go backwards,”
he said. “They’ve got a customer basis
now that’s gotten accustomed to a
pretty high-quality product that we’ve
put out there.”

The second demand driver comes
from a category few would suspect —
ground beef. “I would tell you [ground
beef] is no longer quality grade neu-
tral,” McCully said.
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The dramatic improvement in quality grades has been an intentional response to the
demand for high-quality beef. McCully said U.S. beef producers have responded in
“amazing fashion” to the signals that have been sent in the marketplace.

In fact, ground beef is one of the CAB
brand’s fastest-growing categories, and
the marketplace now boasts USDA
Prime hamburgers. Additionally, com-
panies like Five Guys, Smashburger
and Shake Shack have contributed to
this growth by demanding premium,
high-quality ground beef to differentiate
themselves in a crowded and competi-
tive marketplace.

The value of marbling beyond the
middle meats - rib and loin - is another
driver in the growing demand for high-
quality beef. For many years consum-
ers preferred the “low and slow” cook-
ing method. But today’s consumers
prefer quicker preparation items, such
as steaks for grilling. With a growing
number of consumers using direct heat

SANTA GERTRUDIS USA
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preparation, marbling becomes more
important.

Global demand for high-quality beef
opens the door for more U.S. beef
export opportunities. Many countries
prefer highly marbled beef, which is
good news for U.S. cattle producers.

“They understand the value of mar-
bling,” McCully said. “When we think
about our global competitiveness, our
advantage is high-quality, grain-fed beef.”

Quality Targets

As the industry continues to meet
the demand for high-quality beef, what
targets should producers set their sights
on? The 2016
National Beef
Quality Audit iden-
tified the follow-
ing quality grade
targets: 5 percent
Prime, 25 percent
upper two-thirds
e and Premium Choice and 25
ed percent Select.

“Is that maybe
too low?” McCully
asked while
explaining that, to
date in 2018, d.S.
beef is grading
7.6 percent Prime,
23.3 percent upper
two-thirds Choice
and 17.6 percent
Select.

“When we think
about our competitive advantage, what
we can do with genetics today, what
the demand signals are, and what |
believe they're telling us as it relates to
the demand and the future demand for
high-quality beef, maybe we need to
ratchet those up a little bit,” he said.

d.S. cattle producers’ intentional
focus on quality has made the beef
industry more economically viable and
sustainable. “The marketplace has said
‘produce more quality,” and producers
have responded to that,” McCully said.
“I have a hard time finding a business
model that doesn’t say, if you increase
the quality of your product, you're
going to increase the demand.” 4P
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A picture is worth a thousand words!
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Who Owns Your Data and
Wherels I1?

By Lisa Bard, Editor

In today’s world, it seems that every industry is collecting more and more data on every possible
metric — and in turn is using that data for a huge variety of things, including marketing, research and
development, risk management, financial evaluation, performance evaluation and more. The beef
industry’s seedstock sector has been collecting and recording phenotypic data for decades with the
purpose of evaluating individual performance, predicting future performance and predicting the

performance of the individual’s offspring.

With the onset of genomic testing and the huge increase
in genetic samples that can provide even more data, the
question of who owns the data and where it is becomes
very legitimate. At the recent 50th anniversary of the Beef
Improvement Federation’s Annual Research Symposium and
Convention, industry experts addressed this topic.

Wade Shafer, American Simmental Association (ASA)
executive vice president, represented not only ASA, but
also International Genetic Solutions (IGS), a collabora-
tion between several U.S and Canadian breed associations.
Shafer said IGS partners handle data ownership in a variety
of ways. The Canadian partners “share data,” meaning the
breeder owns their animal genotypes and shares data with
their respective associations. Some American partners share
data, and a few own breeder-submitted data.

“As for IGS, all data submitted becomes a permanent
record in the IGS genetic evaluation,” Shafer said.

Shafer said he appreciates the collaboration that built IGS
and hopes members of the beef industry can continue to
work together.

“I would like to see the industry maintain an open and
free-flowing type of platform,” Shafer said. “I understand the
importance of intellectual property rights and the need to
innovate and continue to make progress, but [ hope to find a
reasonable balance between the two.”

Finding and maintaining this balance will be beneficial to
the entire industry, which he believes is more important than
individual gain.

“There is an element of resource reallocation when we col-
lect data, and we think of ways to collectively raise every-
one’s boat. We all gain — even those who do not collect data
— by doing what we are doing in genetic evaluation,” Shafer
said. “If we believe that having many viable options for
crossbreeding is in the best interest of the beef industry, then
doing genetic evaluation on all breeds is helpful to all.”

According to Dan Moser, president of Angus Genetics Inc.
(AGI) and director of performance programs for the Ameri-
can Angus Association (AAA), long ago the AAA established
agreements with its members pertaining to data transfer
and ownership. These agreements are more vital than
ever before, due to the vast amount of records and genetic
samples AGI stores.

When a genetic sample is submitted for evaluation, owner-
ship is then transferred to AGI, which permanently maintains
ownership as a “steward” of that sample. This is done so
that further testing and evaluation can be performed on the
animal if needed or if beneficial to the industry.

“When a member sends in data to the American Angus
Association, that data then becomes the property of the
association,” Moser said. “But of course, the member retains
a copy of that data, and they have the right to use that data
in any way they see fit for their own marketing and research
efforts.

Wade Shafer, Dan Moser and John Genho (eft to right) field questions during the
panel discussion on “Who Owns Your Data and Where s 1t?” at the 50™ Anniversary
BIF Research Symposium and Convention.

“Our job is to provide the best possible tools and the best
analysis of the data to put our members in the most competi-
tive position possible.”

John Genho, geneticist and owner of Livestock Genetic
Services LLC, evaluates genomic information for commercial
ranches as well as 10 different breed associations. Data own-
ership is important, but so is sharing that data for the mutual
benefit of all.

“| started working with King Ranch 15 years ago to devel-
op a genetic evaluation program for traits they did not have
EPDs [expected progeny differences] for,” Genho said. “They
have a whole suite of traits they are selecting for and now
have a symbiotic partnership with Santa Gertrudis Breeders
International (SGBI).”

King Ranch did what was best for their business and is still
sharing data with SGBI. They don’t share all of their data

CONTINUED ON PAGE 25}
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SOUTHEAST BULL TEST PROVIDES
DATA COLLECTION OPPORTUNITY

By John Ford, SGBI Executive Director, & Darren Richmond, SGBI Member Services Representative

n spring 2016, an idea was conceived by a membership-
driven group in Alabama to develop a data collection
program focused on serving SGBI members in the South-
east. This idea resulted in the Tinney Farms Gain Test.
With assistance from Arlin Taylor and the Tinney Farms
crew, along with Darren Richmond, Brad Wright and Donnie
Robertson, a bull data collection activity was organized.

The program’s main goal was to collect as much informa-
tion as possible during a 112-day bull gain test in order to
validate animal performance. The test collected data includ-
ing average daily gain (ADG) and weight per day of age
(WDA), and ultrasound measurements of intramuscular fat
(IMF), ribeye area (REA), and ribeye area per hundredweight
(REA/cwt.), along with scrotal measurements, frame score
and docility. In addition, DNA samples were collected and
all participating bulls were genotyped. To ensure sound and
accurate data collection, all bulls received digital EID tags,
which allowed data to flow seamlessly into the Santa Gertru-
dis Breeders International database.

The top-performing bulls from the spring 2018 test are highlighted here.
(' 2018 SPRING TEST TOP-PERFORMING BULLS )

Average Daily Gain (ADG) Ibs./day
1. Grandview Farms 253E1 4.87
2. Pitchford Cattle Co. 915E2 4.82
3. Pitchford Cattle Co. 915E3 4.34
Intramuscular Fat (IMF) in.
1. Tinney Farms 713 4.85
2. Pitchford Cattle Co. 915E8 4.46
3. Gray Oaks Farm 667 4.35
Ribeye Area (REA) sq. in.
1. Tinney Farms 700 16.32
2. Grandview Farms 253E1 16.29
\ 3. Pitchford Cattle Co. 915E3 14.85

Although the program originally targeted Southeast
members, participation now includes SGBI members from
across the country. In a data-driven market, this program is
designed to grow demand for Santa Gertrudis bulls not only
in the Southeast but nationwide. Seedstock producers under-
stand today’s commercial customer expects valid informa-
tion that allows them to make sound and profitable decisions.

Donnie Robertson, front, and Brent Shaw, back, Iook l scan ata for a bull in the
Tinney Farms Gain Test. The Spring test included 74 bulls, the largest group to be
tested as part of the Tinney Farms Gain Test to-date.

Santa Gertrudis genetics check all the boxes, and the Tinney
Farms Gain Test provides SGBI members the opportunity to
validate herd performance and market their genetics.

Several Santa Gertrudis breeders who participate in the
Tinney Farms Gain Test share their thoughts on the value of
this data collection program.

Arlin Taylor, Manager, Tinney Farms

“We at Tinney Farms saw a need to provide bull produc-
ers in our region a central hub for performance and ultra-
sound data collection. The more data we can provide the bull
buyers gives us a larger piece of the market!”

Delmo Payne, Grandview Farms

“The bull gain test confirms our bulls are what we say they
are. The more information we can provide, the better deci-
sion our customer can make in the selection process. Help-
ing a customer is a top priority at Grandview Farms.”

Chad Daniel, 777 Farm

“We’ve been very pleased with the results we’ve had through
the Tinney Farms Gain Test. Besides the obvious test =




and scan data gained, our bulls have come home in great
condition and sale-ready at an affordable cost.”

Brad Wright, Ranch Hand Analytics

“The Tinney Farms Gain Test gives Santa Gertrudis breed-
ers the opportunity to bring like-age bulls together for moni-
tored gain and timely scheduling for quality yearling weight
and carcass ultrasound measurements.”

As of the beginning of the summer 2018 test, 220 Santa
Gertrudis and Santa Gertrudis composite bulls have been
performance tested and had data collection through this pro-
gram. Bulls from Alabama, Georgia, Texas, North Carolina,
Arkansas, Missouri and Louisiana have been tested.

The Tinney Farms Spring 2018 Gain Test concluded on
April 7, 2018, with the largest group to date of 74 bulls. The
entire group had an ADG of 3.45 pounds per day. 4

The Tinney Farms Gain Test
collects data including average
daily gain and weight per

day of age, and ultrasound
measurements of intramuscular
fat, ribeye area and ribeye area
per hundredweight, along with
scrotal measurements, frame
score and docility.
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PRESIDENT’S LETTER
CONTINUED FROM PAGE 8

The Wasson Futurity was held in Poteau, Okla., and was
hosted by Bob and Sharon Wasson of Wasson Ranch. This
special, by invitation, consignor’s sale allowed each ranch to
bring their best halter-broke heifer to show. After the show, all
the heifers were sold. One of the fun events included an affili-
ate cook-off, which included such cuisine as rattlesnake, wild
hog and armadillo on the half-shell. It was tons of fun and a
great cattle sale full of good times for everyone.

Earlier in writing this, I mentioned Simon Peter Bend Ranch
in Goodrich, Texas. It was owned by Harlan Cochran in the
early to mid ‘80s. Their main herd sire, Hustler 920, was the
hottest thing in the Santa Gertrudis world. One year they
hosted their own Hustler Progeny Sale in conjunction with
the Houston Livestock Show and Rodeo. A new and upcom-
ing country-and-western singer performed at their pre-sale
festivities. This little redheaded Oklahoma girl has had some
success of her own since then - it was Reba McEntire.

[ have so many wonderful Santa Gertrudis memories and
friends; they are the cornerstone of my life.

Contact your Sales Representative to place an
ad in Santa Gertrudis USA:

DARREN RICHMOND

gy~

(423) 364-928I
djrichmd@gmail.com

25th Apnual Csticct 6
HALTERED HEIFER §

SHOW & SALE

SEPTEMBER 14-15, 2018

Wayne County Fair Grounds
861 Salisbury Rd., Richmond, Indiana 47374

SALE: SEPT.15,2018-10 A.M.
SELLING 25 HAITER-BROIE LOTS]

TO REQUEST A CATALOG, CONTACT:

Darren Richmond: 423-364-9281 - djrichmd@gmail.com

Events begin at

10:00a.m,
Scholarship Essay Contest Topic:

Purebred vs. Star§ , GERTRUDIS

For more information contact:

Todd Oshorne: 859-991-2438 « peppydoci@aol.com
Larry Oshorne: 937-435-9346 or 937-604-4999

Headquarter hotel Comfort Inn
623-209-7610 ask for District 6 rate

SEPTEMBER 2018 - WWW.SANTAGERTRUDIS.COM
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Cedar Crest Farms
408 Suite B, Hwy 31 N.W.
Hartselle, Alabama 35640

VINvaviv

ALABAMA TENNESSEE
256-773-4077 931-294-5507
Charles Sandlin James Sandlin

5400 Bexar Ave. East cqetle & Semen

GRANDVIEW FARMS

! www. grandwewfarm biz

RESERVE NATIONAL CHAMPION BULL

Delmo Payne, Owner JOHN 316 Brent Shaw, Manager

(205) 468-5319 (cell) (205) 412-5761 (cell)

vaigoid

MC Ranch

6016 Salem Valley Rd.
Ringgold, GA 30736
www.mcranch.com

Dr. Burton & Judy McDaniel

(770) 475-0287 home (404) 313-0292 cell
Email: mrmcranch@aol.com

DIETRICH’S
FLYING D RANCH

10 Seminole Tr. « Orlando, FL 32833
Phone: (407) 470-4638

www. DietrichsFlyingDRanch.com

Champion Polled Santa Gertrudis Cattle

\

IHNOSSIN

C E.A.R C RANCE
De Soto, MO 63020
Alan Clark

Bud & Kelly Clark

Ba R (314) 607-1076
RAIDNCEL bud@cbarcranch.net

WWW. CBARCRANCE.NET

HERD NO. 7790

7 Jim Campbell Farm
C-M Cattle Co.
1108 Woodridge Lane ¢ Liberty, MO 64068

Jim & Davy Campbell
(816) 830-3033
davyhcampbell@gmail.com (&

REGISTERED SANTA GERTRUDIS CATTLE

SYSNVYAHY

g tr|p|e7farms@gma|| com *

0avyo10d

The AAmerican Original

RAFAEL MIRANDA
Ranch Manager | 303-888-5297

JAMES HOLMES
Executive Director | 303-523-9503

CHEROKEERANCHCATTLE.COM

Yernigan Ranch
Wayne & Lavonne

Buena Vista, GA 31803 B
O: (229) 649-2575 = H: (229) 649-7724
C: (229) 649-9659

Email: wjernigansregmail.com

V194039

REGISTERED SANTA
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email: bheathl 2@windstream.net

(270) 358 4820

Polled Bulls for Sale | = = . . e
Runningin = HEIL CATTLE CO.|3| (ox Mill Farms
%@m@m g Doug & Debbie Heil ;:I .
= Stonefort, IL 62987 Herd 5
o i () C (919) 708-2816
Herd No. 2626 Jimmy & Ginger Montgomery (618)6]2-4887 (h) ‘(618)525-0611 (© :>° » H (919) 499-6741
: A QUALITY dheilfarm@harrisburgtruss.com Alan & Vivian Cox
17925 Hwy. 82 - Union Springs, Ala. 36089 BEHIND THE © | 6444 Cox Mill Rd.
334.703.1314 (c) - 334.738.4886 (h) CRAZY H Herd #37491  Eddyville, IL Premise E Sanford, NC 27332
- >
Southern B 5 =
outhern Breeze S GOODIN ., FARMS |2 ‘Wﬁ\
Lf{mar Kelly Z | AUSTIN, IN G (812) 794-2624 | B ARROW N c H
Enon, AL > | SGBI Herd #19416 www.goodinfarms.com | =& Dr. Carl 0. Westbrook Vi & Mary Westbrook
‘f()‘f) ()15_*()52 (=) r. Carl 0. Westbrook - Vincent ary estbroo
( BERLEY, JERRY & TERRY GOODIN S 685 West 77th Street South « Tulsa, Oklahoma 74132
M sbranch@sbranch.com Breeders of Santa Gertrudis Cattle > (918) 640-3960 - vincent-westbrook@utulsa.edu
www.sbranch.com Oﬂicial Nu Gen Project Farm Justin Geisinger, Ranch Mgr. - (918) 440-7264 - jgarrowwranch@gmail.com
s E| Heath Farms —
.~ Erin-Kay & Carolme Dan|e| = .
W Magnolia, AR | S Pat & Beverly Heath Don & Eric Perner
? 387 Goodin Williams Rd. -
P, SRS Bs] Hodgenville, KY 42748 (918) 366-2732

16702 Adams Road
Mounds, OK 74047

dperner@olp.net
Herd No. 4405

Gary Harding

918 616-7741.

P.0. Box 57, hecoth, OK 74426

WILEY RANCH
I55 Sayes Rd., Deville, LA 71328

(318) 481-8082+(318) 481-6927
WILLIAMS FARM
W

Erik or Kim Wiley
% erikkeri@yahoo.com
Kenny & Jackie Williams

(225) 276-6970 cell

Kentwood, LA 70444
(985) 229-0012

PONDEROSA RANCH
Joe & Dorothy Simmons
32557 U.S. Hwy. 177  (405) 333-2296 H
Macomb, OK 74852 (405) 640-9184 C

Cr\ simco@mbo.net Cr\

SANTA GERTRUDIS USA

williamskh1953@gmail.com Herd 38981 Jesus is Lord
otton > REYNOLDS PRAIRIE VIEW FARMS
] Ryan Cowart,
rapc ,?, Manager Rance & Kathy Reynolds | | T
PLANTATION 601-384-6719| ((918) 232-7870 b
Santa Gertrudis | 5?;\

Ed & Barbara Herring ~ 601-384-7062 celf|  |\Warner, OK 74469 <000 » J
Smithdale, MS 601-384-2617 farm rancelee12@gmail.com erfk%ﬁ:
»
=]

:
¥ Tideland Farms i~ Sftoy ALTISCIG AR

Al Shiyou T ¢) 228.216.8731 g reat ralls, >.C.
6033 Pontiac Dr. L ( ) 228.255.8729 | Al Jackson: 803.984.0704
Kiln, MS 39556 (=) : .
' - Ajackson@pike.com
Repl t Heifers & Bull =
We Got Some Good Ones. z TA. Jackson: 803.482.2283
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ADDING VALUE TO THE SANTA GERTRUDIS BREED THROUGH RESEARCH AND EDUCATION

Santa Gertrudis'Foundation Seeks Donations,

ellow Santa Gertrudis breeders, | am reaching out as the Santa Gertrudis Foun-
dation is once again seeking heifer donations for the Santa Gertrudis Foundation’s
Legacy Lot program. Last year, the Santa Gertrudis Foundation received donated
heifers from Blackjack Oaks Ranch, Reynolds Prairie View Farms, La Campana
Ranch, Hefte Ranch and Strait Ranches. The funds from the sale of these heifers, along with
funds raised at the The Red Legacy Dinner and Dance as well as previously donated funds,
enabled the Santa Gertrudis Foundation to support research efforts at Utah State University and
the new international beef initiative at Texas A&GM University. Auburn University is using Santa
Gertrudis genetics, and other large public universities are currently discussing future research
opportunities with breed representatives.

The Santa Gertrudis breed has received positive press as a result of the Santa Gertrudis Foun-
dation’s recent donations, but | anticipate the impact to be even greater when future research data
is published. Through the recent press clippings, quotes and social media posts made by our university par
| believe we are developing a stronger perception of our breed in the marketplace. This perception is more closely
aligned with the reality that our breeders are progressive and our cattle are productive. Continued research will allow
our breed to prove our benefits to the beef industry through the collection of sound, science-backed data.

| am happy to answer any questions you may have about the Santa Gertrudis Foundation and/or the Legacy Lot
program. Please feel free to contact me by phone at (972) 841-0989 or via email at yancey_strait@yahoo.com if you
are 1nterested in supporting these efforts. Thank you to all breeders who have supported the Santa Gertrudis Fou

Wiley Ranch

Gray Oaks Farm Tinney Farms
Grandview Farm Anthony Depriest ~ Hiss Family Farm
David Greer Smthye Smith Cedar Creek Fram
Windcrest Farm Scott Sonntag Lyndon Heard N0V° 14' 15) 20 18
James Beckman Ron Moeller Luquette Cattle Co. Show Day: Nov. 15
Chris Bratton Lester Smith Jolly Farms g
Triple 777 Farm Thomas Jackson Entry Deadiine: Oct. 1,2018

www livestockexpo.org
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Circle A Farm G

David & Elaine Alderson
Registered Santa Gertrudis Cattle

Phone (931) 682-2527
4824 |eipers Creek
Williamsport, TN 38487

Champions for the
Pasture & Showring

BIERI FARMS

P.0. Box 441 ¢ Angleton, Texas 77516
(979) 849-7911
Herd No. 474 - www.bierifarms.com

CORPORRON
AN ACRES

Jim Corporron
Schulenburg, Texas 78956

Ranch (979) 562-2405 - Cell (979) 561-7185

Email: jim@corpacres.com
Rodney & Barbara Corporron
Schulenburg, Texas 78956 %}S

(713) 724-1263

°0S
Larry Brown, Manager

(979) 561-6268 Ranch
www.corporronacres-dosbrosranches.com

Blackjack Oaks Ranch

Where Excellence is the Norm

Allen & Karen Ginnard
Washington, Texas
936.878.1825 « 713.586.9978

Jerry & Pat Stults

Diamond S Ranch
Lillian, Texas

( Registered Santa Gertrudis Cattle

www.blackjackoaksranch.com

Private treaty bulls and females for sale at all times. Call & Come by to
see the difference the new Santa Gertrudis can make in your herd.
817/ 534-0044 Office

817/ 925-1639 Jerry Cell
jstults@jpsalliance.com

817/ 475-3226 Pat Cell
pstults@jpsalliance.com

HEFTE RANCH

Kathryn Hefte Petty K.T. Hefte
(210) 414-2493
1200 State Hwy 173 N

(361) 813-4937
Hondo, Texas 78861 Cattle Located in Hondo
and Agua Dulce, Texas

]'ohn Martin Ranches

Box 869 J_

San Diego, Texas 78384
Herd #4

(361) 701-5683
Charter Member S.GB.L

LOEL O. GARZA (956) 778-6277
McAllen, Texas

.J\r www.lacuchillaranch.com

loel.garza@gmail.com

Borchers

Southern Y Ranches, L. P.

Charla Borchers-Leon + Mary Kay Borchers
2401 North Wheeler Street
Victoria, Texas 77901 « (361) 575-1297

Santa Gertrudis Y Braford F1

Purebred ¢ STAR 5 ¢ Crossbred Cattle

Richard G. Hood
(361) 790-5641 (H)
(979) 777-8247 (M)

Tommy Phillips
(361) 573-5919 (H)
(361) 649-9726 (M)

Briggs Ranches

Cowman Selected. Cowman Proven.

PO Box 1417 «Victoria, Texas 77902
(361) 573-7141

Joe Jones, manager (361) 897-1337

Traylor Division
Bloomington, Texas
(361) 897-1337

San Roque Division
Catarina, Texas
(830) 999-3236

San Carlos Division
Rio Grande City, Texas

Joe Jones: briggsranches@hotmail.com

www.BriggsRanches.com

Double T T Ranch

WYLIE AND B. J. TALIAFERRO
Box 57, Rosser, TX 75157 « Herd # 3326
Home: (972) 452-8451 « Wylie Cell: (469) 644-1620
Duane Miller: (214)793-5111
wylietaliaferro@yahoo.com

Double G Farms

Gilbert and Emma Garza
PO. Box 263
Edinburg, Texas 78540

Herd No.: 2405 (956) 206-1244

MYERS CATTLE &
LAND CORP.

CARROLL D. MYERS
(936) 825-6544
www.myerscattleandland.com

25821 State Hwy. 6 South ® Navasota, Texas 77868

contact: Lauren Myers West (281) 744-7605
or: Billy Eubanks (512) 484-1776

OLIVAREZ RANCHES

Since 1898
Santa Gertrudis Since 1950
Herd #439
Ben D. Olivarez P.0. Box 829

(956) 585-1661 (o) Mission, TX 78573

y Four J Cattle y

Registered Santa Gertrudis & Crosses

6994 U.S. Hwy 77 N
Hallettsville, TX 77964
www.fourjcattle.com

Larry & Zoe Justiss
(361) 772-5613
zjustiss@cvcetx.com

Santa Gertrudis “The Tradition Continues”

Cattle Herd #878“,““9 6 Hah
4

P.0. BOX 2282, BRENHAM, TX 77834
979-830-8785 « rockingacattle@gmail.com
www.rockingasantagertrudis.com

Fulton Farms ES

(940) 368-7630 2
(940) 898-1423
Jane Fulton, Suzanne Fulton & Taylor Terry
Post Office Box 3064 = Denton, TX 76202
esterry@hotmail.com

AJ & Rosemary Gambino

P. O. Box 235 Pattison, TX 77466
(832) 496-8836
www.santagertrudiscattle.com

e-mail: rosemary.gambinc

doargis (Farms
SANTA GERTRUDIS
Box 457 « Hemphill, TX 75948
(409) 787-2165 - -
email: hargis @ suddenlink.net
Herd # 7325

P OSSWIN
CR R ANCY °S s

DARRELL ROACH

(\’) Keller, Texas * (817) 235-8158

(’\'_) Crosswinds.tx@gmail.com

e
H HARRIS H
v RIVERBEND FARMS v
DAVID & LAURIE HARRIS
P.O. Box 691 « Cleburne, Texas 76033

(817) 641-4159
david.harrisfarms@yahoo.com

nail.com
Helen Groves, owner
Ken Welch, general manager
17490 Private Road 4105, Baird, TX 79504
(325) 854-1002 Fax (325) 854-1010
SANTA GERTRUDIS CATTLE

DAVID & AVANELL SILER
P.O. Box 3
Doole, Texas 76836

(325) 483-5449
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WHO OWNS YOUR DATA
CONTINUED FROM PAGE 18

but do share information important to the association. In
exchange, SGBI provides King Ranch with data.

“People respond to incentives, particularly economic
incentives,” Genho said. “Data exchange only works if the
one contributing the data gets something in exchange for
sharing that data.

“If you're asking breeders to contribute data and you can'’t
show them why it's going to benefit them, then they won'’t
contribute. Nobody wants to share something if they don’t
get value from that relationship.”

The next frontier is the commercial sector, which is fertile
territory due to volume, but is harder-pressed to collect data.
Under current production systems, it’s simply not feasible for
commercial producers to collect data on each animal utiliz-
ing traditional collection methods.

“Technology and innovation will help the commercial
sector collect data,” Genho said. “Look at what camera grad-
ing did for packing plants and what GrowSafe technology has
done for intake evaluation for the feedlot sector. Innovation
will help solve collection problems in the commercial sector.”

The seedstock sector has made a considerable investment
in data collection and a concerted effort to make sure that
ownership has been carefully and fully addressed so that
their data can benefit all.

Putting it All Together
Asked to “listen closely, and then be brief,” Don Schief-
elbein of Schiefelbein Farms in Kimball, Minn., wrapped up

“Do | want to own my DNA data before |
send it in? Yes | do. It infuriates me that
they own my data. However, when | give the
association my data and in turn they give
me a genomic prediction of value that | can
use to improve my operation and cattle, | am
happy to give them the data.”

- Don Schiefelbein

the session with a synopsis of “What | Heard This Morning.”
He started out with a few disclaimers stating that some of
the best of what he heard was not in the actual sessions, but
out in the hallways where informal discussions take place,
and then he cautioned all in attendance to keep things in
perspective.

“If you listened to the presentations as well as to what was
said in the hallways, the discussion was about what is the
next greatest, biggest frontier in the industry,” Schiefelbein
said. “And if you read between the lines and listened to what
people are actually shouting out loud, the answer to that is
how do we get our arms around commercial data.”

Schiefelbein suggested that the first company - be it a
breed association or an Al company or some other entity —
that can figure out how to utilize commercial data in a way
that benefits the industry and give back to those supplying
the data, will be the leader.

CONTINUED ON PAGE 28 )

Mountain Laurel Classic
SANTA GERTRUDIS SALE

Hosted by the Georgia Santa Gertrudis Assoc.

NOVEMBER 3rd, 2018
At the University of Ga. Livestock
Pavilion in Calhoun, Ga.

SALES MGR | Darren Richmond
423.364.9281 | djrichmd@gmail.com

SELLING 50 LOTS
Pairs | Bred & Open Heifers | Bulls
Santa Gertrudis Cross Females

To consign
contact Darren Richmond
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nf Strait Ranchesm
&3 Y.N. Strait Family
Carrizo Springs, TX
830.317.3310 | 830.876.330
www.straitranches.com

Cottage Farm Senetics
Jackson, TN 38305 SEMEN COLLECTION
Wesley Klipfel SEMEN STORAGE
800-293-BULL BULL HOUSING

EMBRYO TRANSFER
cottages@aeneas.net PROGRAMS
www.cottagefarmgenetics.com Al PROGRAMS

THIRTEEN OAKS RANCH

VALLEY MILLS, TEXAS
HAROLD & OLENA COBB

Santa Gertrudis Cattle

P. 0. Box 21775 254-749-2586
Waco, Texas 76702 254-405-1111
haroldccobb @ gmail.com

HOOVER CASE
AUCTIONEER
P.0. Box 281

Marshfield, MO 65706
(417) 844-6020

Townsend Cattle;Co.
Ivan Townsend Family
HOME OF RDF SANCHO’S NEVER BEFORE 1136
CSS Conventional & Sexed Semen Available

,/V\ Louise, Texas + (979) 541-3409

townsend30@yahoo.com

Photography Marketmg
Herd Consulting =

Bill Lundberg

P.O. Box 567
Russellville, AR 72801

« Advertising
Sales Consulting
Office: (479) 967-1524
Cell: (479) 880-6217
lundbergcss@yahoo.com

LAUNDBERG CATTLE SERVICES @

URBANOSKY RANCH

SGBI HERD # 2243 - EST. 1969
HOME OF GERT DYNASTY 4-30
14525 URBANOSKY LN., PLANTERSVILLE, TX 77363
JEROME CELL (281) 797-5715
BLAKE CELL (936) 870-5252

PITCHFORD CATTLE SERVICES

s * Specializing in Show & Sale Cattle Y
P * Offering Year Round Gain Testing P
* Herd Consultation, Management & A.l. Work
Darrell, Shana, (903) 388-2288 (c)
Casey & Gracey Pitchford (903) 677-0664 (h)

8565 CR 3913 « Athens, Texas
pitchfordcattle@hotmail.com PITCHFORDTRADITION.COM

VESPER RANCH

Kelly Vesper

7 " Terry Reagan N

Auctioneer -~ O
t{\'\ 3

210-41 4 4411
215 W. Bandera Rd., Ste. 114-624
Boerne, Texas 78006
rancherspub@gmail.com

@p)

SGBI Herd #621

(903) 436-3606
Herd Established in 1954 S
Website: www.wendtranches.com
WUNDERLICH FARMS
1755 LANGE LAKE RD. « BRENHAM, TEXAS 77833

Charter Member SGBI - Herd 43
Established 1850
PERFORMANCE TESTING SINCE 1958
5475 FM 457 Gene Kubecka: (979) 240-5311
Herd #s: 18001, 19282, 34115, 35706
V\F 979-277-2838

avm

ROCHELLE, VA.
Santa Gertrudis Bulls

Drawer 679, Cotulla, TX 78014
E-mail: wendtranches@hotmail.com
Bay City, Texas 77414 Daniel Kubecka: (979) 240-5312
TERRY & NANCY WUNDERLICH AND FAMILY
n.wunderlich@hotmail.com
/Mit-

Santa Gertrudis-Influence Bulls
(540) 406-0630 = MilMicFarm@gmail.com

DARREN RICHMOND

Ringgold, Ga.

(423) 364-9281

djrichmd @ gmail.com

“CHMOND 3 Facebook/
m Darren Richmond

SALE CATTLE - HERD SIRES - DONOR COWS

Flying C Ranch......
Four J Cattle........
Fulton FAIMS e U

Goodin Farms.......
Grandview Farms..

Hargis FarmS..emens U

Harris Riverbend Farm.
Heath Farm.d...
Hefte Ranch...
Hel Catle C0......erormrrnes n
Hoover Case........

Lou Al Tuck Farms ......

Lundberg Cattle Services...
MC Ranch.......

Mid-Coast Santa Gertrudis Cattleman’s
OppOrtunity SalE...mmsns Il

Mil-Mic FRIM s 28
Missouri Meadows......

Mountain Laurel Sale..

Myers Cattle & Land Corp..
0livarez RanCHES ..o U
Osborne Livestock Co.. 1

Parker Farms,

Perner, Don & Eric..
Pitchford Cattle Co...

Polled Power GNEHcs.......mmd

Polled Santa Gertrudis Association......3

Ponderosa Ranch
Red Doc Farm....

Reynolds Prairie View Farm.............22
Richmond Photography &, Video........ 26
Rocking A Ranch.....
Rose Hill Ranch
Running M Ranch.... »
Ruic Rail RNCH....en]
Siler Santa Gertruds.....

Silverbrook Ranches.
Shampain Ranch......
South Texas Heritage Sale ...
Southern Breeze Ranch.................22

Strait-Hefte Tried & True
Production Sale

Strait Ranches..
Terry Reagan..........

Thirteen Oaks Ranch,
Tideland Farms ool
QLT 11— A

Townsend Cattle Company....

Urhanosky Ranch.........
Vesper RaNCH....eermns 28
Wendt Ranches Partners LLC........3,
Wiley Ranch.....
Williams Farm... y
Wunderlich FarmS .o 28

David Alderson Darren Richmond
931.682.2527 423.364.9281
Williamsport, TN  djrichmd@gmail.com
ALDERSON/
RICHMOND

Marketing & Promotion

of Santa Gertrudis Cattle

111 Farms.d... sl COTPOITON ACTES e,

Aldersnnllllchmnnd Marketmg & Cottage Farm Genefics.....

Produgion... —— Cotton Branch Plantation.

Arkoma Santa Gertrudis Sale CorMilFarms.....

Arrow W Ranch. Creech Farms.... To place’an' ad'in

Bieri Fams.... W24 CrosswindsRancl Santa Gertrudis USA
Blackjack Oaks Ranch ...cvrvere 2 DiaMON S RANCH s 2d contact Sales'Representative:
Borchers Southern Y Digtrich's Flying D Ranch.

:alnche;l.l’h District 6 Breeders... tq‘ DARREN RICHMOND
riggs Ranches. -

€ Bar C Ranch... E::::::::Zh . (_423) 364_9_28|
Cedar Crest Fams... 2 ' djrichmd@gmail.com
Cherokee Ranch..... Doute Farn.

[R5 V11 ———

Double G Farms...
Double TT RANCH .l

SANTA GERTRUDIS USA


mailto:lundbergcss@yahoo.com
http://www.straitranches.com/
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mailto:haroldccobb@gmail.com
mailto:townsend30@yahoo.com
mailto:pitchfordcattle@hotmail.com
mailto:djrichmd@gmail.com
mailto:cottages@aeneas.net
http://www.cottagefarmgenetics.com/
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BULL & COMMERCIAL FEMALE SALE
NOVEMBER 9-10, 2018
BRIGGS RANCHES | TRAYLOR DIVISION | BLOOMINGTON, TX

Schedule of Events . v
Thursday, November 8th .Agml 75 P&M gm?w 06/ W;llwg_ uugmﬂﬁ/ T oud Ty GV% CMATJ,—
4:00pm - Cattle viewing ; ;
Friday, November 9th -
7:00am - Cowboy coffee W live 'lg oulv cittle
11:00am - 15th Annual Bull Sale
1:00pm - 15th Annual Commercial Female Sale ~ Joo Joues

4:00pm - Tri-Star cattle viewing
6:00pm - Gathering & dinner

Saturday, November 10th
8:00am - Breakfast & cowboy coffee, cattle viewing
11:00am - 41st Annual Tri-Star Sale

300+ HEAD

Commercial Replacement Bred Heifers
& 2nd Calf Cows

" 5G x Hereford bred to Angus & Brangus, 5G x Red Angus bred to
Hereford, SGx Angus bred to Angus, SG bred to Hereford www.AMSCATTLE.com

160+ GENOMIC-ENHANCED BULLS SELL
90+ SANTA GERTRUDIS BULLS | 40+ BRANGUS BULLS

10+ & pooeozie BULLS (SG X BRANGUS)
Along with a designed set of 10+ SG x Hereford and 5+ SG x Red Angus bulls.

e {11
s Bl

SANTA GERTRUDIS
SANTA GERTRUDIS

BRANGUS



http://www.briggsranches.com/
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WHO OWNS YOUR DATA
CONTINUED FROM PAGE 25

“People are not going to be willing givers of data unless
they are given something in return,” Schiefelbein said.
“Unless they have a selfish, rational response of ‘if I give this,
[ get that’ in return, they won't give the data.”

He went on to explain that in his family’s operation, they
do not want to transfer ownership of their data to the Angus
Association when they send it in, but they do so because
they get great value in return. “All the issues of data owner-
ship go completely away if you translate enough value when
you take ownership,” he said.

“Do [ want to own my DNA data before | send it in? Yes I do.
It infuriates me that they own my data. However, when I give
the association my data and in turn they give me a genomic
prediction of value that [ can use to improve my operation and
cattle, | am happy to give them the data,” he said.

This is the same thought process with any discussion on
intellectual property. The key to getting data from opera-
tors — or giving it if you are the producer giving the data - is
that the value to giving the data must be greater than the
one-way direction of taking it. As the industry gets better at
giving value back to operators who supply the data and there
is more win-win for all, the issue of ownership becomes less
of an issue. 4P

What About Carcass Size
and Product Quality?

Wade Small, Agri Beef, Inc., Livestock Division president, talked
about adding value in the industry at the BIF Research Symposium
and Convention, and touched on the topic of carcass size and quality.

“Agri Beef has a number of branded-beef lines and adds value
for all segments through these lines and our emphasis on quality,”
Small said. “We create value for the industry, maybe not individu-
ally, but with what we’ve done with product quality.”

However, Small noted that value to the consumer may be
changing from product quality to production attributes, such as
how cattle are raised, how they are fed and where they are sourced
from. These attributes are becoming much more important to the
consumer and are becoming more important drivers in the industry.

Small also touched on carcass size and the trend for larger fed
cattle. “One thing we’ve become really good at is responding to
economic drivers in the industry that are easy to measure, such
as size,” Small said. “We’ve done a really good job at making cattle
higger because there is a great economic incentive to do that. Size
is easy to measure, select for and feed for.”

Schiefelbein echoed Small’s thoughts on size, saying that the
packing industry is not going to come back to feeders or producers
and say, “New deal - making them small makes sense.”

However, producers need to evaluate mature cow size and envi-
ronmental constraints in their cow herd before single-trait selecting
for size.

The other quality factor that comes into play is getting cattle
to marble, according to Small. Marbling is another trait that is
relatively easy to measure, easy to ratio and select for, and progress
can be made in that direction. “

John Genho of Livestock Genetic Services talks about how the data set received from
King Ranch allowed SGBI to develop EPDs on the breed and give hack to all Santa
Gertrudis producers, while also benefiting King Ranch.

Membership
Directory

Make Sure You’re Part of the
Annual Membership Directory

The October issue of Santa Gertrudis USA will feature the
annual Membership Directory of Santa Gertrudis Breeders
International. For SGBI members, that means it’s time to
check to make sure your membership is current so you can
be included. The October issue is the largest of the year and
extra copies will be distributed at events and to cattlemen
interested in Santa Gertrudis cattle throughout the year. This
is just one of the many benefits of being an SGBI member.

It’s not too late to make sure your membership is paid so
you can be included in the 2018 SGBI Membership Directory.
If you have questions about your membership status or need
to make a change to your listing, you still have time to do so.
Contact Diana Ruiz, SGBI registration and member services
specialist, with questions about your membership status at
(361) 592-9357 or diana@santagertrudis.com. @

Be sure to pay your membership dues
by September 7.

Your membership status MUST be current to be
included in the directory!

SANTA GERTRUDIS USA
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OHIO STATE FAIR SANTA GERTRUDIS SHOW
July 30, 2018 | Columbus, Ohio | Judge: Jenna Barhour

GRAND CHAMPION BULL AND RESERVE GRAND CHAMPION BULL. GRAND CHAMPION FEMALE

BEST OF POLLED BULL Quail Valley 60E1, shown by Miss LCS 10/6, shown by Cody Heath,
777 Gambler, shown by Circle A Farm Quail Valley Farms, Oneonta, Ala. Turners Station, Ky.

and 777 Farms Magnolia, Ark.

No Photo Available
RESERVE GRAN EHAPIU FEMALANI] : GRAND CHAMPION STAR 5 FEMALE e RESERVE GRAND CHAMPION STAR 5 FEMALE
BEST OF POLLED FEMALE Heaths BFS, shown by Cody Heath, Shakers Ava, shown by
Miss TT 107, shown by Cody Heath, Turners Station, Ky. Ashley Osborne, Lathrop, Mo.

Turners Station, Ky.

Saturday, Sept- 29, 2018 at 11 a-m.

Tulsa Stockyards, Tulsa, Oklahoma

CATTLE VIEWING AT THE STOCKYARDS:
Friday from 3 to 6 p.m. * BULLS * PAIRS

Saturday from 9 to 11 a.m.

Join us for a pre-sale dinner on Friday * BRED & OPEN HEIFERS

evening at 6 p.m. at the Tulsa Stockyards! W
$G OPEN SHOW:

: SALE DAY PHONE:  SALE CATALOGS:
0 Enirgrouncy Rance Reynolds Kathy Reynolds

Sunday, Sept. 30 L Arkoma President: o (918) 698-5428

SALE HEADQUARTERS: (918) 232-7870 AUCTIONEER:
Holiday Inn Express & Suites — Catoosa Gary Harding: Hoover Case
18725 E. Admiral Place, Tulsa, Okla. (918) 616-7741
(918) 266-4100 Justin Lovitt:

Pbk for Arkoma rate. _ (479) 531-4173

SEPTEMBER 2018 - WWW.SANTAGERTRUDIS.COM 29
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er@_ing Our Verny, Best

Genetics) to) the) Tried| & True) Sale!
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Sat., Oct:, 20, 2018

TRIED B TRUE [l s o

— PRODUCTION BALE — | SN YN JOXSeiied 2P
PROGRESSIVE SANTA GERTRUDIS GENETICS m purchase

mm Willla1solbeiconsigning T
Hﬁi%@@% SOUTH TEXAS
s bt G HERITAGE SALE

e, tow. 17, 2018

¥ J" \ _ihf'

Agua Dulce & Hondo, Texas

| (830) 426- 1366 i
"'KTNHefte'f (361)813"4937 't“\ﬁ g
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http://www.hefteranch.com/

INFLUENCED

Borchers Southern B Ranches,

Charla Borchers-Leon Mary Kay Borchers

Tommy Phillips BrotidlRredicers @fﬁ}) @attle
(361) 573-5919 (H)*
(361) 649-9726 (M) - E-mail: charlabl@icsi.net * FAX: (361) 576-0891

Website: www.cattletoday.com/borchers_southern_y

L.R

3 Jeff Baranowski i
-(361) 575-1297 (0)
'(361) 571-9728 (M)


http://www.cattletoday.com/borchers_southern_y

KING RANCH

Your Source for the “Driginal” Santa Gertrudis Genclics

Estal d 1853

King Ranch continues to develop our Santa Gertrudis cattle with the original focus for which we created the breed: to make the
most profitable beef animal for our volatile environment. We carefully manage our selection process and trait correlations so
that we maintain fertility as the main objective while simultaneously advancing our carcass and performance characteristics by
utilizing genomically enhanced EPDs, single-step selection, whole herd reporting, and rigid phenotypic selection parameters.
Because of our balanced analytical and phenotypic selection approach, our cows get bred year-after-year in the toughest
South Texas coastal environment and wean heavy calves that perform in the yard and on the rail.

ol n . “”M
e G e, L

} ¢ 'y"-'-‘f'(rr' % SH ies

ROBERT SILGUERO: (361) 221-0316 - TYLOR BRADEN: (361) 219-0434 - TBRADEN@KING-RANCH.COM



http://www.king-ranch.com/
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