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Santa Gertrudis Production Sale

Cullman Stockyards - Cullman, AL
11:00 am - October 8, 2016

DON/F MISS| THESE FEATFURED LOTSY
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Here is a great opportunity: We are offering two lots of three
embryos each (guaranteeing one pregnancy). This Hatchet
daughter is one of our top donors, and we have two matings
available today -- one with 2016 National Champion Bull
777 Vegas and the other with FC Pistol!
Take a look at the projected EPDs on these matings!
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Vegas: -

BW:0.5 | WW: 10.4 | YW: 16.6 | MAT:-0.9 | TMAT: 5.1 | HCW: 10.00 | REA:0.11 | MARB: -0.03 | FAT: 0.05 |TEND 0.03 | Growth Index $15.75
Pistol: yof .
BW: 1.7 | WW:17.6 | YW: 24.7 | MAT: 1.75 | TMAT: 10.5 | HCW: 17.6 | REA: 0.17 | MARB: 0.03 | FAT: 0.05 | TEND: 0.02 | Growth Index $ 24.39 ‘ '-i-_-'.'

Lot 30 “Pair'w/ Heifer Calf

Reg #20135513 - DOB 4/20/2013 AR Reg #20160608 - DOB 3/3/2016 .+« /'

A powerful genetic combination, Red Hot 4010 & Hatchet, What a prospect she is! Sired by TF 909, %
positive numbers with a growth index of $15.39. whose numbers are at the top of all categories! A
Sells with a heifer calf ID 645, born 5/21/2016 and sired Her dam is one of our top-producing Briggs-bred
by 2016 Reserve National Champion bull John 316; cows. Don’t miss this show prospect! Only heifer calf
sells exposed back to TF 065, a Hanna Montana son. sells; retaining the cow for our donor program!

Manager: Arlin Taylor
Phone: 256-507-3838

0 ». / ! Y } I.
“ Email: arlin.taylor@bhamfast.com =
G Website: tinneyfarms.com - AT

5251 Co. Rd. 601 * Hanceville, AL 35077 ,DVA,gc,@n



http://www.tinneyfarms.com
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David & Laurie Harris Jim Corporron
P.0. Box 691 « Cleburne, Texas 76033 3148 County Road 229 - Schulenburg, Texas 78956
817-641-4771 - Cell 817-996-5866 - Email:david.harrisfarms@yahoo.com 979-562-2405 - Cell 979-561-7185 « Email: jim@corpacres.com
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ON THE COVER

In an effort to start building a more meaningful
carcass dataset on local genetics, progressive Santa
Gertrudis breeders held an ultrasound data collection
day sponsored by the Breeders of the Carolinas in
Ramseur, N.C. this past March.

Photo by Darren Richmond.
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lip through any number of industry
publications and chances are you
will find an article, or two, discuss-
ing profitable performance. Most
commentaries are geared toward
commercial cow-calf operations and
provide information related to economi-
cally relevant traits, i.e., those that are
directly associated with either a cost
or a source of revenue. However, for
producers of seedstock, profitable
performance can’t focus solely on herd
management but must be a combi-
nation of herd management and the
implementation of successful business-
related practices. With that in mind, [
have assembled a list of five tips that |
think can enhance overall performance
for Santa Gertrudis breeders.

I. Learn how to use SGBI's genetic
evaluation. Santa Gertrudis Breeders
International has one of the most com-
prehensive evaluations among Bos-
indicus influenced breeds. SGBI was the
first Brahman-influenced breed to offer
DNA-verified EPDs and the first beef
association to utilize the single-step
model for incorporating DNA into the
breed’s expected progeny differences,
a model now being put in place by all
breed registries in the United States.
SGBI's evaluation is backed by thou-
sands and thousands of ranch records
and supported by one of the industry’s
largest DNA datasets. SGBI's EPDs and
indices can be very profitable if under-
stood and used correctly.

2. Register your cattle. A pedigree is
much more than a documentation of
ancestry; it is a record of performance
and an objective measure of genetic
merit. Today’s registration certificate
allows breeders to accurately compare
animals within the breed. The ability to
view economically important produc-
tion traits and access production infor-
mation stored within the association
database ensures a producer can make
profitable selection and breeding deci-
sions. Keep in mind that SGBI’s genetic

7&#}1/&%]% m the
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REPORT
By John Ford

(361) 592-9357 | jford@santagertrudis.com

evaluation is updated quarterly and
the most current EPDs are downloaded
into a registered animal’s dataset and
revised on the individual’s registration
certificate.

3. Network outside the Santa Gertru-
dis community. The ability to validate
performance through SGBI's genetic
evaluation has strengthened the breed’s
position in the marketplace and can
certainly lead to increased visibility in
all sectors of the beef industry. How-
ever, no measure of performance or
cutting-edge genetic tool impacts our
ability to market like industry network-
ing. Industry relationships are critical to
profitability. Be a member of your local,
regional and state cattleman’s associa-

tion. Join a beef trade association and
attend local and state Extension beef
programs. Visibility and participation
are great marketing tools and provide
a platform to discuss Santa Gertrudis
cattle, as well as your own breeding
goals and objectives, with potential
customers.

4. Accept change and be prepared to
adapt. The beef industry is an industry in
constant transition. Management strate-
gies and marketing practices that worked
in the past might not be as successful in
today’s fast-paced world. Adjust man-
agement strategies and marketing prac-
tices to fit the times. It is a competitive
beef business environment, and opera-
tions that recognize new challenges and
are open to change will remain profitable
and viable for the long term.

5. Be objective about your cattle and
remember that the customer is always
right. Commercial cattlemen, feeders
and packers specify the type and kind
of cattle they need in order to operate
profitably. Therefore, every selection and
breeding decision should be made under-
standing that the Santa Gertrudis genetic
package must compete with all other
breeds for market share, requiring us

CONTINUED ON PAGE 8 }

MC Ranch represented Georgia Team
Beef in the largest 10K race in the
world on the Fourth of July through
participation in the Peachtree Road
Race in Atlanta, Ga.

Georgia Team Beef is a community
of runners who recognize the nutritional
benefits of lean beef and the vital role
high-quality protein plays in their train-
ing. As a member of Georgia’'s Team
Beef, each participant is encouraged to
spread the positive message of beef.

Team Beef is just one of the many
programs the National Beef Checkoff
Program sponsors. Each state oversees
the program with a variety of individual
state programs and ways to be involved
in Team Beef. Any SGBI members may
join their state program.

“A great time indeed was had by
all! Crossing the finish line in 95-degree
weather was awesome,” Judy McDan-
iel, Georgia Team Beef runner, says.
“The jerseys were a great conversation

SANTA GERTRUDIS USA

starter as we waited with other runners
for our start times, and fans lining the
roads cheering, “Go Team Beef!” truly
made us put a little more “zip” (zinc,
iron, protein) in our steps! We all had a
great time sporting our Team Beef jer-
seys and promoting beef in the streets
of downtown Atlanta.” 4>

Georgia Team Beef members (from left) Burton, Will,
Ali, Wes and Anna McDaniel, Drew LoBean, (Anna’s
fiancé), Pam Adams (Judy’s sister) and Judy McDaniel
prepare to run the Peachtree Road Race.
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3 Thanhs to David Harris, Harris
" Riverbend Farms, for his

- purchase of Double Wide 18/2.
' Double Wide and his dam were
. the high-selling Iot in the 2012
~ Tri Star Sale. He has done an

. excellent job for us and we

" know he will continue to do so
for David!
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YOUR CAROLINA CORNER SANTA GERTRUDIS BREEDERS
Herd No. 16769 Herd No. 37879 1 c Sher'lll v, Ranch
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Carlyle and April Shernll (Scott, Colt & Lauren)
12483 NC 39 « Zebulon, NC 27597

Mount Ulla, NC 28125
Tony (919) 427-4679 + Brandon (919) 761-3894

| s (704) 278-2196 + (704) 633-5723
Email: ccreech6@gmail.com carlyle@sherrillcameron.com

LOU AL TUCK FARMS
Great Falls, S.C. REEDERS QOF: LINA
Al Jackson: 803.984.0704 - Ajackson@pike.com B - Forunore “‘f°"‘““t‘°“
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T.A. Jackson: 803.482.2283
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PRESIDENT'S LETTER
By Wes McDaniel

(770) 354-7802 | mcdanielwh@gmail.com

ike it or not, the truth is that our lives are con-

stantly measured by our individual performance.

It begins at a young age in school and continues

long into our professional lives. Therefore, it
should be no surprise that the same is true for our
cattle herds. Cattle that consistently perform above
their contemporaries can and should be identified.
Once identified, these animals should become the cornerstones and building
blocks of a successful herd.

In recent years, Santa Gertrudis breeders have done an excellent job identify-
ing top-performing cattle. This effort has been aided by advancements in genetic
technology and an increased focus on the collection and recordation of perfor-
mance data. The result has been an overall improvement in breed performance
(as reflected in EPDs), which is catching the eyes and ears of the cattle industry.

As an association, | believe we must continue to focus on providing our cus-
tomers with high-performing and phenotypically correct cattle. Those breeders
who are leading this effort are already reaping the financial rewards. However,
they will tell you their success did not happen overnight. Rather, it is the result
of continuous efforts to collect performance data and use it in management
decisions.

Some will also tell you their success is attributable to consulting with industry
experts. SGBI is fortunate to be partnered with several industry experts, one of
whom is Brad Wright of Ranch Hand Analytics. | recommend that members who
are ready to take their cattle operations to the next level consult with Brad or
another industry expert to get advice on better herd management.

In addition, | encourage members to take advantage of the genetic technol-
ogy available to them. The use of DNA testing, especially for smaller breeders,
is critically important. Did you know DNA testing an animal can automatically
increase the accuracy of that animal’s EPD in what would otherwise take seven
to eight years of performance data collection? That is truly remarkable! Mem-
bers can contact the SGBI office to obtain DNA collection Kits.

The use of genetic technology, performance data and strategic partnerships
were just a few of the many discussion topics at the recent SGBI Board retreat
in Atlanta, Ga. The retreat was highly productive and will serve as a springboard
for the establishment of a detailed long-range financial plan to lead SGBI into
the future. I believe all Board members left the retreat with a sense of optimism
and excitement for the opportunity to build upon the breed’s growing position
with the cattle industry. Be sure to ask your Board of Directors about more ways
to be a part of all that is happening within the Santa Gertrudis breed. 4

October Santa Gertrudis-USA to Feature 2016 Membership Directory

The October issue of Santa Gertrudis-USA will feature the Membership Direc-
tory of the Santa Gertrudis Breeders International and if you are not a paid up
member as of this reading, you will not be included in this annual reference
issue. Extra copies of this issue will be distributed at events and to cattlemen
interested in Santa Gertrudis cattle throughout the year. This is just one of the
many benefits of being an SGBI member. 4

EXECUTIVE DIRECTOR’S REPORT
CONTINUED FROM PAGE 6

to be conscious of the wants and needs of industry members. There are times
when it will be necessary to put aside personal likes and dislikes and make
breeding selections and decisions based on industry requirements. The same
holds true if the goal is to market elite genetics to fellow seedstock breeders —
cattle must be offered that meet the genetic specifications of the customer, so
know your customers and know their needs.

Profitable performance does not just happen. It is the result of setting goals
and careful planning. 4
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SGBI OFFICERS OF THE BOARD
PRESIDENT Wes McDaniel
SECRETARY/TREASURER Deanna Parker
LONG RANGE PLANNING Debbie Townsend
MARKETING & PROMOTION Jamie Daniel
PRES. ELECT/PERFORMANCE Yancey Strait
YOUTHACTIVITIES Betty McCormick
MEMBERSHIP Jerome Urbanosky

SGBI BOARD OF DIRECTORS BY REGION

WESTERN REGION

Cheryll Grainger (Texas)
Rocking A Ranch
(979) 337-4152 | clgrainger@aol.com

Kathryn Hefte (Texas)
Hefte Ranch
(210) 414-2493 | hefteranch@gmail.com

Betty McCormick (Texas)
Woman Hollerin Ranch
(281) 375-6861 | bettysue1959@gmail.com

Yancey Strait (Texas)
Strait Ranches
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Chris Taliaferro (Texas)
TAC Land & Cattle
(214) 674-8064 | ctaliaferro1@sbcglobal.net

Jerome Urbanosky (Texas)
Urbanosky Ranch
(281) 797-5715 | jerome@ameritechsi.com
Nancy Wunderlich (Texas)
Wunderlich Farms
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Wes McDaniel (Ga.)
MC Ranch
(770) 354-7802 | mcdanielwb@gmail.com
Larry Osborne (Ky.)
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Deanna Parker (Ky.)
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WR Ranch
(505) 504-1513 | wrranchnm@gmail.com
District 2 - Debbie Townsend (Texas)
Townsend Cattle Company
(979) 541-4989 | townsendcattle81@gmail.com
District 3 - Jamie Daniel (Ark.)
Triple Seven Farms
(870) 904-3070 | jd@gregbennett.com
District 4 - Arlin Taylor (Ala.)
Tinney Farms
(256) 352-3192 | arlint@bellsouth.net
District 5 - Tony Creech (N.C.)
Creech Farms
(919) 427-4679 | creechfarms6@gmail.com
District 6 - Todd Osborne (Mo.)
Osborne Livestock Co.
(859) 991-2438 | peppydoc1@aol.com



SHERIFF 5577
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Many of today's fop cattle have Sheriff.‘in their pedigrees.
Clean - Thick - Moderately Framed

SEMEN AVAILABLE!
Bulls for sale at the ranch.

D Wendt Ranches N

5475 FM 457, Bay City, TX 77414

email: wendtranches@hotmail.com
Gene Kubecka Daniel Kubecka
979-240-5311 979-240-5312

SGBI Herd #621, established 1954


http://www.wendtranches.com

Industry Leaders, Beef Producers
Discuss Issties
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Beef producers, industry professionals and researchers gathered '
in Manhattan, Kan. for the Beef Improvement Federation (BIF)

SYMPOSIUM.

~ Enhancing Profit, Efficiencyl &

e
. s e SRR T -

By Jessie Topp-Becker,
Freelance Writer
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The future of the beef industry, . .
especially in the cow-calf sector, is
encouraging. However, the future will
not be without challenges. Although
the obstacles beef producers will face
in the next 20 years are unpredictable,
Clay Mathis, Texas AGM professor and
director of the King Ranch Institute for
Ranch Management, said, by watch-
ing for trends, producers will be able
to speculate where to direct efforts to

improve efficiency and profitability. .-

Twenty years ago, the list of concerns
for beef producers would have included
a growing population with changing
social norms, increasing production
costs, labor challenges, and weather
volatility. These remain concerns for
today’s producers.

Mathis believes the greatest opportu-
nity for commercial producers is in the
areas of improving efficiency and profit
through management. Given the rapidly
increasing population, food demand and
beef prices are likely to increase. An
increase in the cost of grains and energy
is also likely. In order to be successful
moving forward, operations will need to
find ways to lower production costs. Pro-
ducers desiring to maintain profitability
also will need to improve their marketing

. strategies by taking advantage of market *

seasonality and premiums available .

i, through branded programs.

10

In addition, currently well-managed
operations should not expect to make
huge strides in terms of performance
improvements. Instead, Mathis suggests
improvements will come from long-
term selection and strategic inputs. He
also sees a great deal of opportunity in

using crossbreeding to improve produc-

K

Research Symposium and Convention hosted June 14-17.
Attendees discussed a variety of issues currently facing the beef
industry. Following is a summary of key points that may affect
producers, and key thoughts and insights of interest to cattle

producers and breeders.

, tion efﬁ'ci'ency. Finally, Mathis said pro-
- ducers should focus on minimizing unit
- cost of production, implementing more

technology, marketing calves more
aggressively, and improving genetics.

The 2016 and 2036 cowherd

Despite aggressive selection empha-
sis on growth, beef cattle weaning
weights have not increased significantly
in the past 24 years. Although no
significant increase has been achieved,
cow-calf producers have made sub-

- stantial improvements in post-weaning
performance and carcass quality. David

Lalman, associate professor in the
Department of Animal Science at Okla-
homa State University, explained that
the environment of a cow-calf opera-
tion, which tends to have lower inputs, -
could be one reason weaning weights
have not increased. -
Instead of trying to increase weaning
weight with more milk, Lalman believes
it would be more productive to focus on
minimizing costs, rather than trying to
increase revenue by increasing weaning
weight. With minimal improvements to

- weaning weights in the commercial cow

herd, Lalman said producers should not
focus their energy and resources trying
to force an increase, but instead should
use the tools available to focus on
reducing costs while maintaining prog-
ress during the post-weaning phase.

Benefits of Integration

Beef producers face many chal-
lenges: weather and marketing volatil-
ity, consumer trust and the like. In an
effort to mitigate some of that risk, Rex
Ranch, based in Whitman, Neb., has
become further integrated in the beef
industry. Chip Ramsay, ranch manager,

- SANTAGERTRUDIS USH -
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said the addition of a cattle-feeding
enterprise has enabled them to increase
long-term profitability by increasing
their opportunity “to add value and
efficiency to the whole system.”

Prior to 2010, Rex Ranch custom-fed
their calves in multiple feedyards and
harvested them at multiple packing
plants. Today, cattle are fed in one yard
and harvested at two plants, enabling
Rex Ranch to learn at a faster pace.

Ramsay shared several observations
from their experience:

W | ocation impacts performance. Nutri-

~ tion needs vary depending on what
part of the country cattle are in.

B Handling techniques impact animal
performance, especially in feedyards.

B Nutritional environment matters, from
conception to carcass.

Although owning a feedyard has
decreased their marketing options,
Ramsay said it has enabled them to -
focus on improving efficiency. Regard-
less of production system, Ramsay
believes producers should determine
the most efficient, cost-effective
method for their operation to provide
a consistent supply of quality beef.
Producers also should identify areas of
improvement and strive to find ways
to continue adding value to the beef

. production system.

Breeder Insights

Longtime beef producers Vern Suhn,

~Jan Oleen and Dick Beck discussed

their experiences using carcass and
ultrasound data and DNA to predict
carcass merit.

Eureka, Kan. producer Vernon Suhn,
Suhn Cattle Co., first used ultrasound in

CONTINUED ON PAGE 12 )



As Always Y@z}@a Grandview Farms
to Come WithlOUriBEST toStheXConnection Sale!

__RANDVIEW 4134 MISS'GRANDVIEW 515

point and has the numbers daughter, making her a hall
47 e WW: 12.1 ¢ YW: 15.2 Champion Annie. Sells bred ta
25% semen interest. (Mars 1/91 son).

'i28th Annual Alabama Connection Sale
@@@@E@@[ﬁ D Q@ﬂ.@ Cullman Stockyards e Cullman, Ala.

Thls snle wlll be broadcast live on the internet.
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ThIS POWER cow combmes Double TT Ranch and Polled show prospect Deluxe. Her damis a
Grizzly genetics. She sells with her heifer calf, Red Hot daughter and our newest donor cow!
born 3-6-16 and sired by Grandview 227 (Red Hot Her sire combines Partner, Sheriff and Shakers
son), and sells bred back to 2016 Reserve National Playboy genetics. Born 12-15 and comes halter
Champion Bull John 316. broke with a great disposition.

Grandview Farms vomiton, aL

Owners: Delmo & Wilmuth Payne Website: grandviewfarm.biz
Cell phone: (205) 468-5319 Mgr. Brent Shaw, phone: (205) 412-5761
Email: delmo.payne@gmail.com
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~ Continued improvements in genomic
tests will reveal additional areas where = =

BIF SYMPOSIUM
CONTINUED FROM PAGE 10

producers must be proactive in lead-
ing the adoption of genomic testing to

1986. Suhn intends to continue using
ultrasound data on their operation. “It’s
the fastest and most economical way -
to evaluate young sires and females
and their impact on our genetic base.”
Since 1990, Suhn Cattle Co. has only
used two ultrasound technicians, which
Suhn said has led to very consistent
ultrasound data.

Jan Oleen, of Dwight, Kan., uses
ultrasound on his entire registered calf
crop. The Oleens utilize ultrasound data
to help them select for increased rlbeye
area and marbling. -

Dick Beck of Three Trees Ranch has -

had exposure to all three technolo-
gies. The Sharpsburg, Ga. producer
explained that each technology has'its -

" own share of flaws.

From 2000 to 2009, more than
10,000 animals were ultrasounded at

Three Trees Ranch. Beck noted limita-

tions include human error, intentional
manipulation, and stress and shrink;
which can cause non-genetic varia-
tion. Beck’s operation collected harvest
data from more than 2,000 animals
between 2010 and 2011. One limitation
of carcass data, Beck shared, is that

it is age adjusted, not “fat and point”
adjusted. Beck sees the most potential
in the area of genomic testing. He said

.

| prevent commercial companies from
controlling testing as they have in the
. dairy industry.

Genomic Testing Applications

>

For many years, adoption of genomic:

testing in the beef industry was hin- =
dered due to cost, test efficiency, and -
scope of traits available for genomic

* selection. However, a growing number

of producers have started using

genomic testing to help aid in selection |

decisions. lllumina, Inc. representatives

discussed the role of genomic testing in
. various phases of the beef industry with

attendees at the BIF symposium

. al factors: breeding objectives, intended
use, and market needs of the opera-
tion. For seedstock producers, test- *
ing is a wise decision genetically and
economically because it speeds up the
genetic process and reduces the risk
of selecting animals that will underper-
form. Commercial producers can use
genomic testing along with herd records
to make herd improvements. Due to the
sheer volume of cattle, widespread test-
ing in feedyards is not cost-effective;
however, testing may be appropriate
in branded beef programs as it may 4
ensure a positive eating experience.

- testing can be an asset to producers.

' Revised BIF Guidefines

. A growing number of producers

+are collecting feed intake data in an

effort to further evaluate beef produc-

. tion efficiency. This data is also being ' *

used for genetic evaluation. As a result,
BIF is revising its feed intake guide-
lines. Robert Weaber, beef geneticist at

 Kansas State University, discussed the g 4
' committee’s recommended changes.

Recommendations include:
W recording birth and weaning dates
and rates;

' W age at the start of the test should not
. Return on investment for genomic « »
4 ,testing is individualized based on sever-

be less than 240 days;
B test animal age range should be less
“than 60 days; e e

W acclimation period of 21 days prior to

the test; 3
B commercial lab testing of diet;

_ B minimum of two weights should be = .«

taken on and off test; and
B feed must be provided ad libitum.
The committee has reviewed the
length of warm-up period, length of
test, contemporary group revision, and
use of embryo transfer data. If the com-

- mittee elects to de-couple feed intake
- measurement from weight gain, there = = -
may be an opportunity to shorten the ' «' .

recommended test length. 4

s

KENTUCKY NATIONAL SHOW

July 15, 2016 | Bowling Green, Ky. | Judge: Brett Broussard

Miss Grandview 2106, shown by
C Bar C Ranch, DeSoto, Mo.

Circle A Archie 24, shown by
Circle A Farm, Williamsport, Tenn.

JCS Julius 55/4, shown by
JC Sherrill Jr. Ranch, Mt.Ulla, N.C.

RS 52, shown by Mosby Creek Ranch,

12

Sparta, Ky.

EF 159, shown by Estes Farm,
Elizabethtown, Ky.

Rolling Oaks 695, shown by Rolling
Oaks Farm, Doniphan, Mo.

The winners of Grand Champmn Female Reserve Grand[:hamplon Female, Grand Champmn BuII Reserve Grand
Champion Bull, Grand Champion STAR 5 Female and Reserve Grand Champion STAR 5 Female gather after the
Kentucky National Show.

SANTA GERTRUDIS USA




SANTA GERTRUDIS

DISTRICT VI BREEDERS (‘6

GERTRUDIS A

<6 A SEASON TO REMEMBER £

*W

2016 KENTUCKY NATIONAL

JUNIOR HEIFER SHOW

GRAND GHAMPION FEMALE

OLC ROSIE
Daughter of Rosie 190, the
2013 National Champion Female

2016 OHIO STATE FAIR
SGBI POINT SHOW

RESERVE GRAND GHAMPION FEMALE
OLC DIXIE CUP

OSBORNE LIVESTOCK

859+991~2438

C BAR C RANCE

e De Soto, MO 63020

Alan Clark
Bud & Kelly Clark
BAR—

(314) 607-1076
RAINCEL bud@cbarcranch.net

WWW CBARCRANCE NET

arker
arms

Charles, Deanna, Chip, June & Carsen Parker
5552 Jackson Hwy. « Cave City, KY 42127
(270) 678-5302 - (270) 670-6776

parkerfarms@scrtc.com

Ld [ ]
Missouri Meadows
Aaron, Amy, Jack & Isaac Schroeder
Q 18067 McCurdy Road
Gk Hughesville, MO 65334
- (660) 829-3067

wnmilsseurimeaciows.eom
Registered Santa Gertrudis, Durham Red & Star 5

RUSTIC RAIL RANCE

PAUL & DEBBIE GAUTZ
9865 Blarney Lane - Carthage, MO 64836
dgautz53@yahoo.com
417-437-2452 - 417-438-8712

OSBORNE LIVESTOCK

Todd, Donna, Dalton & Ashley Osborne
Sparta, Ky.* Lathrop, Mo.
(859) 991-2438
peppydocl@aol.com

Shampain Ranch
Santa Gertrudis Cattle
Del & Ginny Thomas
Pleasant Hill, IL 62366

(217) 734-2283
ginny2@irtc.net
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By Camila Cantu, District 1 Representative

Genetics is known as the study
of the variation of inherited charac-
teristics such as growth or calving
ease or feed efficiency. Perfor-
mance is the extent to which an
investment is profitable, especially
in relation to other investments.
Together they define genetic per-
formance - the study of genetics
combined with a profitable invest-
ment. When selecting the proper
bull to breed to yearling heifers, you
want to choose a bull with good genetic performance to help
achieve the most out of your herd.

The Better Beef competition held at the National Junior
Heifer Show is one way the Santa Gertrudis breed exhibits
how genetic performance works. The Better Beef competi-
tion is a composite of four measurements, taken when cattle
are one year of age. The measurements are body weight
measured with a scale, and rib-eye area, fat thickness and
intramuscular fat measured with ultrasound equipment. The
test evaluates three major objectives: 1) cattle reaching an
appropriate weight in a short amount of time; 2) cattle that
produce the most meat with the least amount of fat; and 3)
cattle that have an adequate amount of marbling.

The grading system we use in the Better Beef contest is
the same as the USDA grading system, which utilizes yield
and quality grade. Yield grade (YQG) relates to our second
objective, to produce the most meat with the least amount
of waste. A YG1 carcass will produce the highest percent-
age of boneless, closely-trimmed retail cuts, and a YG5 will
produce the least. Visually, a YG1 will be a very muscular
animal without much fat cover and internal fat deposits, and
a YG5 will be an extremely fat animal without much natural
muscle. To estimate YG on live animals, we use the rib-eye
area (showing how muscular the animal is) and the fat thick-
ness (showing how fat the animal is). We strive to produce
animals that are YG1 and YG2, as those carcasses have a
higher dollar value.

Quality grade is mainly determined by the marbling in the
carcass and relates to our third objective. USDA meat grad-
ers look at other factors such as maturity and color, but the
main determinant of quality grade is the intramuscular fat
(marbling) in the main retail cuts. Quality grades are Prime
(abundant marbling), Choice (moderate marbling), Select
(slight marbling) and Standard (practically devoid of mar-
bling). To estimate quality grade in live animals, we look at
the percent of intramuscular fat measured via an ultrasound
scan. Our goal is to produce animals that will grade Choice
or Prime in order to receive the premiums offered by feeders
and packers.

There are ways to improve the yield and quality grades in
your cattle; the most efficient way is to select and breed ani-

mals that are genetically superior for carcass traits. There
are other ways to improve marbling, including starting
calves on feed very early and feeding with high-fat rations,
but as seedstock producers, our goal should be to find and
reproduce animals that can grade well naturally, while still
balancing other economically important traits like fertility,
efficiency and growth. In order for the Santa Gertrudis breed
to remain viable and competitive, we need to be aware of
carcass value and move toward selecting animals that can
produce calves which will bring premiums to the ranchers
who raise them.

The Better Beef contest is just one way junior members
can see what bulls and heifers will help improve the genetic
performance in their herds as well as in their show cattle.
As Larry Garza from Edinburg, Texas states, “It also pro-
vides a baseline for the junior member so that he or she can
decide to use that bloodline or change it to improve genetic
performance.” G

By Marlissa Cantu, District 1 Representative

Hello, fellow Santa Gertrudis
breeders and members. This month,
| would like to spread the word about
our Donated Heifer program, which is
associated with our National Junior
Santa Gertrudis Heifer Show and is
one of the best things we have going
for our junior program.

The Santa Gertrudis breed is the
only national association to donate
a heifer to every class winner at our
National Junior show each year (a
total of 28 heifers this year). This program gives ranchers the
opportunity to put some of their best-quality show heifers in
the show ring, while also giving junior members an opportu-
nity to prove they will put their best foot forward and put a
good-quality show calf in the ring.

We are fortunate that, over the years, we have had some
very long-standing heifer donors, including Lazy E Ranch,
Double T Ranch, Wendt Ranch, Tinney Farms, Grandview
Farms, Briggs Ranches, Vesper Ranch and many more
ranches that have donated regularly. The Donated Heifer
program asks breeders to open their hearts and give a heifer
to our class winners and special class champions, and each
year we are blessed with donors that generously give.

Some years, there are new Santa Gertrudis members
who donate heifers and have the chance to experience the
relationship that is built between the junior recipient and
the heifer donor. We have also been blessed to have former
junior members and their families step up and donate heif-
ers for this program, including Pitchford Cattle Company
(Darrell and Shana Pitchford), 777 Farms (Jamie Daniel),
Strait Ranches (Yancey and Callie Strait), C Bar C Ranch
(Bud Clark), and Urbanosky Ranch (Jerome Urbanosky and
children). There are many more such generous donors in our
ranks. It is truly a wonderful opportunity for both former and
current junior Santa Gertrudis members to give back to the
association, and we, as junior members, are very thankful
and honored to have the opportunity to win genetics from our
great Santa Gertrudis breeders. 4>

SANTA GERTRUDIS USA



SANTA GERTRUDIS BULL & COMMERCIAL FEMALE SALE
NOVEMBER 11-12, 2016
BRIGGS RANCHES | TRAYLOR DIVISION | BLOOMINGTON, TX

Schedule of Events
Thursday, November 10th A?Eﬂ/ 75 plus Yo u{f ﬂwkwg_ v Souitly Towas o The Guf{f Coadly
4:00pm - Cattle viewing il
ou g, o o

Friday, November 11th :
7:00am - Cowhoy coffee W lwe ﬁg out eyl : 'x .

11:00am - 13th Annual Bull Sale b

1:00pm - 13th Annual Commercial Female Sale o Outed

4:00pm - Tri-Star cattle viewing
6:00pm - Gathering & dinner

Saturday, November 12th
8:00am - Breakfast & cowboy coffee, cattle viewing
11:00am - 39th Annual Tri-Star Sale

300+ HEAD

Commercial Replacement Bred Heifers
& 2nd Calf Cows

' 5 x Hreford bred to Angus & Brangus, SGx Red hngus hred to
Hereford, SG x Angus bred to Angus, 5G bred to Hereford www.AMSCATTLE.com

125 “GENOMIC ENHANCED EPDS”, PERFORMANCE TESTED,

GULF COAST DEVELOPED SANTA GERTRUDIS BULLS
Along wnth a de5|gned set of SG x Red Angus, SG x Hereford and SG x Angus bulls.

SANTA GERT RU Dl_S

.......

[ L)

SANTA GERTRUDIS_ SANTA GERTRI_JDIS
SG X_HER_EFORD



http://www.amscattle.com

SANTA GERTRUDIS Zhodnction

PRODUCTION EFFICIENCY: HEIFER
AND COW TRAITS

By Randy L. Stanko, Ph.D., Texas A&M University-Kingsville

esearchers at the U.S. Meat
Animal Research Center
(MARC), Clay Center, Neb.
recently reported the results
of a long-term research project
that was designed to determine
relationships between dry matter
intake (DMI) and growth rate of
heifers, and DMI, average daily gain
(ADG) and milk production of those
same, initial heifers when they were
5-year-old cows. The researched
female cattle were generated as follows: Al-sired heifers that
were born in 1999-2001 served as the cow base and were
out of Angus, Hereford and MARC III (V4 Angus, /4 Hereford,
4 Red Poll, V4 Pinzgauer) cows that had been Al-bred to
industry Al bulls (Angus, Hereford, Simmental, Limousin,
Charolais, Gelbvieh, or Red Angus). This breeding generated
female calves that eventually served as the mothers to the
research heifers. These mother cows were randomly mated
to F1 bulls of the same crosses that produced sets of heifers
that were 2-, 3- or 4-breed crosses (F;2). These researched
heifers (F;2) were born in the years 2004 to 2007.

All of the females in this research project produced four
successive calf crops, the first at 2 years of age and then
subsequently at 3, 4, and 5 years of age. Heifers (n=687)
were monitored as calves for an 84-day period between
weaning and their first breeding, during which the researchers
recorded DMI and body weights. At approximately 100 days
after calving, milk production of the dams was evaluated
after the first and fourth calving. This was accomplished by
not allowing the calf to suckle for 16 hours and then taking
the cow body weight measurement followed immediately
by letting the calf suckle, and then measuring body weight
again (weigh-suckle-weigh). Theoretically, by subtracting the
“after suckling body weight” from the “before suckling body
weight,” we can approximate a 16-hour milk production
measurement.

After giving birth to their fourth calf, as 5-year-olds, the
cows were not bred back because they were scheduled
to be re-evaluated. These now mature cows (F;2; n=622)

were individually limit-fed for 112 days beginning 21 days
after weaning that fourth calf, and then given full access to
feed for an additional 98 days. From all the data that the
researchers collected, they calculated heritability estimates
for heifer DMI (0.69) and ADG (0.49), cow DMI (0.48) and
ADG (0.46), and 5-year-old milk production (0.41). Based
on the generated heritability estimates, all of the above traits
would be considered moderate to highly heritable, meaning
that the variability observed in these traits is, by-and-large
(41-69 percent), controlled by genetics. Or to put it another
way, we can make progress in these traits through genetic
selection.

These same researchers also reported a positive genetic
relationship between heifer DMI and heifer ADG, between
heifer DMI and cow DMI, between heifer DMI and cow ADG,
between heifer DMI and average weaning weight of calves
and between heifer DMI and total calf weight weaned. In addi-
tion, there was also a positive genetic relationship between
cow DMI and average weaning weight and between cow DMI
and total calf weight weaned.

[ think we can conclude from this comprehensive study
that if we select good replacement heifers, they will become
great cows. It appears we can also select for DMI in mother
cows by measuring DMI in young replacement heifers. More-
over, heifers that consume more feed will gain more weight
as they grow compared to heifers that eat less, and they will
also eat more feed as mature cows. Lastly, if we select for
reduced DMI only, it may have a negative influence on total
pounds of calf weaned. Cows that eat more and gain more,
in general, will produce heavier calves — but not necessarily
efficiently. The key to total performance efficiency is to find
those individuals that are moderate in frame size and moder-
ate in DMI, yet wean a heavy calf in proportion to dam body
weight.

Hope you all had a productive summer! 4P

Reference: Freetly, H.C., L. A. Kuehn, R. M. Thallman, and
W. M. Snelling, 2016. Feed intake and production efficiency
of beef cows. J. Anim. Sci. Vol. 94, E-Suppl. 5/J. Dairy
Sci. Vol 99, E-Suppl. 1 (Abstr. 0246, p. 114) [https://asas.
org/docs/default-source/JAM2016/jam-2016-final-pdf-copy.
pdf?sforsn=2]

I think we can conclude from this comprehensive study that if we select good
replacement heifers, they will become great cows.

LA CAMPANA RANCH

COMMERCIAL ® PUREBRED SANTA GERTRUDIS

~ George West, Texas
" (361) 566-2244
lacampanaranch.com
campana@granderiver.net

SANTA GERTRUDIS USA
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REGISTRATIONS, STAR 5
RECORDINGS & TRANSFERS
BY DISTRICT
ACTIVE MEMBERS
STARS  Performance Purebred &
District ~ Purebred Reg.  Reg. Only STAR 5 Trans.
1 23 0 0 5
2 145 2l 0 45
3 20 Il 0 4
4 7 0 0 6
5 14 3 9 Il
6 12 2 0 5
JUNIOR MEMBERS
STARS  Performance Purebred &
District ~ Purebred Reg.  Reg. Only STAR 5 Trans.
1 10 I 0 Il
2 0 0 0 2
3 3 2 0 8
4 2 0 0 2
5 3 0 0 2
CONTACT FOR SGBI REGISTRATIONS: Diana Ruiz
P. 0. Box 1257, Kingsville, Texas 78364 | diana@santagertrudis.com
Phone: (361) 592-9357 « Fax: (361) 592-8572

SANTA GERTRUDIS WELCOMES

ol Nlemlees

Active Members
HWFF LLC, Bryan Pierce, Chandler, Texas

Puckett Farm, Britta Puckett, Elizabeth, Ky

Commercial Members
Starks Farms, Edward Starks,
New Iberia, La.

Junior Members
Alyssa Jones, Louise, Texas
Pamela Brown, Needville, Texas
Ty Franklin, Lilly Creek Farm, Belden, Miss.
Taylor Watz, El Campo, Texas

SANTA GERTRUDIS SALE

s

KENTUCKY NATIONAL SALE
JULY 16, 2016 | BOWLING GREEN, KY.

SALE AVERAGES
32 Registered Lots $2615 10  Bred Females $2,935
5 STARS $1,620 14  OpenHeifers $1,900
5  Pairs $3625 3  Bulls $1,925

The Kentucky National Sale was held July 16, 2016 and
was sponsored by the Kentucky Santa Gertrudis Association
and Kentucky Department of Agriculture. Sales manage-
ment was provided by Richmond Marketing Service (Darren
Richmond) and the auctioneer was Greg Reynolds. High sell-
ing lots were a pair consigned by C Bar C Ranch that sold for
$5,250 to Quail Valley Farm, Oneonta, Ala., and a pair con-
signed by Lovett Farm that sold for $5,250 to Rodney Smith,

SANTA GERTRUDIS
SEPTEMBER

12 Four States Fair Open Santa Gertrudis Show,
Texarkana, Ark.

15 Southeastern Empire Fair Open Santa Gertrudis
Show, Lawrenceville, Ga.

16-17 District 6 Sale & Junior Show, Richmond, Ind.

24  Mid-Coast Opportunity Sale, Navasota, Texas

25  Oklahoma State Fair Open Santa Gertrudis
Show, Oklahoma City, Okla.

OCTOBER

1 Arkoma Santa Gertrudis Sale, Tulsa, Okla.

2 Tulsa State Fair Open Santa Gertrudis Show,
Tulsa, Okla.

7 SGBI Shows & Exhibits Meeting and SGBI Board
of Directors meeting, Hanceville, Ala.

8 28th Annual Alabama Connection Sale,
Cullman, Ala.
15 Corazon Pitchford Heifer Spectacular Sale,

Athens, Texas

19 North Carolina State Fair Open
Santa Gertrudis Show, Raleigh, N.C.

20 Arkansas State Fair Open Santa Gertrudis Show,
Little Rock, Ark.

21 SGBI Youth Activities meeting, State Fair
of Texas, Dallas, Texas

21-23 State Fair of Texas Pan Am, Youth STAR 5 and
Youth Santa Gertrudis Show, Dallas, Texas

NOVEMBER
5 Mountain Laurel Classic Santa Gertrudis Sale,
Calhoun, Ga.

6 Louisiana State Fair Open Santa Gertrudis Show,
Shrevesport, La.

i1-12 Tri-Star Sale, Briggs Ranch, Bloomington, Texas

17 North American Santa Gertrudis Show,
Louisville, Ky.

19 Breeders of the Carolinas Field Day, T & S Farm
Leesville, S.C.

19 South Texas Heritage Sale, Robstown, Texas

for $3,750. The high-selling bull consigned by Mosby Creek
Ranch was sold to Tim Napier, Austin, Ky. for $2,500. The

LaGrange, Ky. The high-selling bred heifer was consigned
by Lovett Farm and sold to Luquette Cattle Co., Abbeville,
La. for $4,000. The high-selling open heifer consigned by high-selling STAR 5 female consigned by Rolling Oaks Farm
Circle A Farm was sold to Luquette Cattle Co., Abbeville, La.  was sold to Kelly Copas, Franklin, Ky. for $2,750. 4

SEPTEMBER 2016 - WWW.SANTAGERTRUDIS.COM
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OHIO STATE FAIR SANTA GERTRUDIS SHOW
AugustZ ZUIB | Columbus, Ohio | Judge Jlm Butler

GRAND CHAMPION BULL " RESERVE CRAND CHAVPIONBULL SpE
Masterpiece, shown by Tinney Farms, Harris 11/8, shown by
Hanceville, Ala. and Circle A Farm, Randall Strickmeyer, Verona, Ky. GRAND FEMALE CHAMPION &

Williamsport, Tenn. BEST OF POLLED FEMALE
) - ; ; . s Miss 777 Ariana, shown by
Triple 777 Farm, Magnolia, Ark.

“RESERVE GRAND CHAMPION FEMALE. "°BEST OF POLLED BULL
OLC Dixie Cup, shown by Jernigan 13/15, shown by
Ashley Osborne, Lathrop, Mo. Jernigan Ranch, Buena Vista, Ga.

n

Nov. 15-17, 2016
Show Day: Nov. 17 + 2:30 p.m.
~ Entry Deadline: Oct. 1, 2016

Goodin Farms Rolling Oaks Farm Quail V.alley Farm - Jolly Farms S il www.liv&stockexpo.org
Hiss Family Farm Michael Short Grandview Farm Beckman Farm

J.C. Sherrill, Jr. Ranch  Stricko Ranch Robert Rans J.E. Boone We need your support to keep
Leaning P Farm Windcrest Farm Missouri Meadows Kelly Copas San

Lovett Farm Sundance Farm Levi Vondenhuval Wayne Embry ta (.]er’trudis represented at the
MC Ranch Amy Bare Tim Napier ExCell SG nation’s largest cattle show!

SANTA GERTRUDIS USA



SHOW HEIFER PROSPECTS,
PRODUCTION HEIFER PROSPECTS,
DONOR COWS, BRED COWS WITH
POWER EPD EMBRYOS IMPLANTED
and ONE VERY SPECIAL YEARLING
BULL

OWN YOURS BY THE OCTOBER 31 JR
SHOW DEADLINE

POWER PROGENY I

PRODUCTION SALE

October 15, 2016
11:00 AM CDT
C-P SALE FACILITY
7150 CR 3715
ATHENS, TEXAS

Presented by
CORAZON PITCHFORD CATTLE CO.

DARRELL PITCHFORD * PAUL DONISTHORPE
903-388-2288 505-228-5135

www.corazonpitchford.com
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Cedar Crest Farms
408 Suite B, Hwy 31 N.W.
Hartselle, Alabama 35640

ALABAMA TENNESSEE
256-773-4077 931-294-5507
Charles Sandlin James Sandlin

Yernigan Ranch

Wayne & Lavonne
Buena Vista, GA 31803
O: (229) 649-2575 =» H: (229) 649-7724
C: (229) 6499659
Email: wjernigansregmail.com

REGISTERED SANTA

E’
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Q
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2
=
24
=
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=
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@
7]
@
)
=

otton >
] Ryan Cowart,
rancn Manager

PLANTATION 601-384-6719

Santa Giertrudis

Ed & Barbara Herring 601-384-7062 cell
Smithdale, MS 601-384-2617 farm

5400 Bexar Ave. East cattle & Semen

GRANDVIEW FARMS

! www.grandviewfarm.biz

RESERVE NATIONAL CHAMPION BULL
“JOHN 316"

Brent Shaw, Manager
(205) 412-5761 (cell)

Delmo Payne, Owner
(205) 468-5319 (cell)

6016 Salem Valley Rd.
Ringgold, GA 30736
www.mcranch.com

Dr. Burton & Judy McDaniel
(770) 475-0287 home (404) 313-0292 cell
Email: mrmcranch@aol.com

MC Ranch %
{ M

* Tideland Farms *

Al Shiyou T ¢) 228.216.8731
6033 Pontiac Dr. L h) 228.255.8729
Kiln, MS 39556

Replacement Heifers & Bulls
We Got Some Good Ones.

H & H Scotty Hooper (256) 338-8605

FARMS

Registered
Santa Gertrudis
and Star Five
Herd # 35308

Seth Hooper (256) 338-7197
281 County Rd. 643 |-|_I
E-mail: rshooper@mywaytrans.com
www.hhfarmscullman.com

Cullman, AL 35055
Ranch Mgr: Johnny Smith (256) 531-5595

T R
Rangh

Hor No. 2926 Jimmy & Ginger Montgomery
17925 Hwy. 82 - Union Springs, Ala. 36089
334.703.1314 (c) - 334.738.4886 (h)

Southern Breeze

m Lamar Kelly

(404) 915-4952

shranch@sbranch.com

Enon, AL

www.sbranch.com

0avyo10d

HEROK
c RANCHEE

— &CASTLE—

JAMES HOLMES
Executive Director

-l  303-523-9503

\D

\ SEDALIA, COLORADO

CherokeeRanchandCattle.com

RAFAEL MIRANDA
Ranch Manager
303-888-5297

IHNOSSIN

C E.A.R C RAINCE
De Soto, MO 63020
Alan Clark

Bud & Kelly Clark
(314) 607-1076

BAR
RAIDNCEL bud@cbarcranch.net

WWIW.CBARCRANCEINET

HERD NO. 7790

C7 Jim Campbell Farm

C-M Cattle Co.
1108 Woodridge Lane - Liberty, MO 64068

Jim & Davy Campbell

(816) 830-3033 - (816) 792-3601
davyhcampbell@gmail.com
REGISTERED SANTA GERTRUDIS CATTLE
HAMPTON HILLS
DAVID & SHERRY HAMPTON
r'\ 26779 Hwy. 87
California, MO 65018
(573) 796-2763

Enn Kay & Carollne Damel
At ~Magnolia, AR

. (870)904-3070
trlple7farms@gmall com

Stonefort, IL 62987
(618)672-4887 (h) =(618)525-0611 (c)

QUALITY heil@harrisburgtruss.com
BEHIND THE dheil@harrisburgtruss.co
CRAZYH Herd #37491  Eddyville, IL Premise

Herd #4900  david@pbomc.com
= HEIL CATTLE cO., | MATHIS FARMS
g Doug & Debbie Heil 573.996.4875 home 573.429.0996 cell
n

Your Stqr 5 Headquarters
I-Sired Fullblood

| Gert Bulls for Sale
Herd No. 40558

Craig Mathis
Doniphan, Mo.

Fliftng ¢ Kmnc[v

LESTER & OUIDA COSSEY
/ \ 2639 Gum Springs Rd.
Searcy, AR 72143

VNVIQNI

GOODIN . FARMS

AUSTIN, IN G (812) 794-2624
SGBI Herd #19416 www.goodinfarms.com

BERLEY, JERRY & TERRY GOODIN
Breeders of Santa Gertrudis Cattle

WR RANGH

P.0. Box 639
Bosque, N.M. 87006
(505) 504-1513

Altha, FL
,MAG'NUM 35]\ (850) 209-0780

email: fivebare@yahoo.com

Hodgenville, KY 42748
email: bheathl 2@windstream.net

(270) 358 4820

PN CErTRLDS. (301) 207-2272 Official Nu Gen Project Farm wrranchnm@gmail.com
= . . -
m . -
5 AR E FARM “!-!ealtl!]tra[ms Cox Mill Farms
: ) = Fa everiy hea Herd #16315
Greg and Hilda Edenfield | 3 Efyga avifie: iy a} C (919) 708-2816
=<

Alan & Vivian Cox H (919) 499-6741

6444 Cox Mill Rd.
Sanford, NC 27332

DENSON 3D FARMS

JOHN & KAY DENSON
1548 BROOKER FARM RD
DALTON, GA 30721
706-259-3838 (home)
706-264-1224 (cell)

Herd # 9006 denson3dfarms@gmail.com

VNVISINO1

WILEY RANCH

I55 Sayes Rd., Deville, LA 71328
(318) 481-8082+(3I8) 481-6927

Erik or Kim Wiley

erikkeri@yahoo.com

VINOHVTIYO0 VNIT0HVI HLHON O0JIX3IW M3IN

ARRO?\I.W:R:\NCH

Dr. Carl 0. Westbrook - Vincent & Mary Westbrook
685 West 77th Street South « Tulsa, Oklahoma 74132
(918) 640-3960 - vincent-westbrook@utulsa.edu
Justin Geisinger, Ranch Mgr. - (918) 440-7264 - jgarrowwranch@gmail.com
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HALTERED HEIFER i
SHOW & SALE

Wayne County Fair Grounds
861 Salisbury Rd., Richmond, IN 47374

Junior Show Judging Contest

Public Speaking :
Photo Contest :{ ‘;’],f;f,’i,g,',','
Bedding Furnished o

Yok to 8 O Sapportions

0
SPECIAL THANKS TO THIS
YEAR’S HEIFER DONORS:

Windcrest Farm
Hiss Family Farm
Heath Farm
Bob Rams

We also thank the Phil Smith Family for

[[’,@ ﬂﬂﬂm% mﬁ'@m en jO ya ble their donation of Semen Tank and over

700 units of semen.

weekendYAllfarelwelcome!] TO REQUEST A CATALOG:

Bud Clark: 314-607-1076

~ FOR MORE INFORMATION:
Larry Osborne: 937-604-4999

. - HEADQUARTERS HOTEL:
=y Comfort Inn: 765-935-4766
- - Ask for District 6 rates!
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Operating a Business-
First Family

By Amanda Overleese, Freelance Writer

Families are the hackbone of American
agriculture and the unit that holds many
operating farms and ranches together.
But with that responsibility come the
family dynamics between parents and
children, siblings, grandchildren and in-
laws. Those relationships can be difficult
to balance, especially while managing
a full-time business. Jolene Brown, a
professional speaker, author and family
business consultant from West Branch,
lowa, shared lessons from her 30-plus
years of working with farm and ranch
families at the 2016 Nebraska Women In
Agriculture (WIA) conference during her
session titled, “‘Farmer Brown on Family
Business.”

Business-First Family

Brown started her session by asking
attendees if their family business was a
“family-first business” or a “business-
first family”? Families need to make
a conscious decision to take part in a
business-first family and put practices in
place to ensure productivity and there-
fore, profitability. “When you operate as
a business-first family, it does not say
the business is more important than
the family. It does not say that that we
demean the family, work at all costs, but
what it says is we honor the family so
much, we better get the business right.
Because if not, at the end of the day, you
may have neither family nor business,”
Brown said.

Brown asked session attendees what
some of the common problems are in
family businesses. Popular answers
included communication, different per-
sonalities, dealing with conflict, transition
issues and not having clear expectations.

To avoid these conflicts and help both
the business and family thrive, Brown
shared helpful tools that family business-
es can implement in their operation.

In any business, family or not, having
documents in writing is essential. Writ-
ing a mission statement is a good first
step. According to Brown, a mission
statement provides the framework upon
which everything you do is measured. It
simply states the business that you are
in, why you do the business and what
your marketing edge is. What is the busi-
ness all about?

Another tool that family businesses
need is a business plan. According to
Brown, a business plan is like a road
map for a business. It should include
a mission statement, the history of the
business, key players in the business,
goals and objectives, a marketing plan,
risk protection and insurance, financial
information and a succession plan.

Inviting Family to the Business

Brown reminded attendees that the
No. 1 job of the leader in the family busi-
ness is to replace himself in future years.
A key step in this transition is to hire
employees who can be trained to learn
the responsibilities of the business and
eventually take over the leadership role.

Brown warned that it is not a family
member’s birthright to be hired as an
employee in a family business. Family
members must earn the invitation to
participate in the business. Brown
urged attendees to shift their mindset
from “Mom” and “Dad” hiring a “son”
or a “daughter” to a business leader or
manager hiring good employees. Brown
urged attendees to ask a few business-
minded questions before inviting family
members into the business: What are the
values and benefits the employees will
bring to the team? Does this business
really need them? What is their cost to
the team?

Brown also encouraged attendees to
hire employees who have worked for
a non-family boss for 2-3 years before
starting with the family business. This
experience allows the employee to learn
valuable life lessons like showing up for
work on-time, knowing the standards
that are set at work, and the value of
earning a paycheck and vacation time.
This non-family employment experience

SANTA GERTRUDIS USA

can also teach employees what they like
to do and what they don'’t like to do on
the job. Employees will learn quickly
that you have to be hired and you can
also be fired.

Hiring well means using good busi-
ness practices. Good business leaders
intentionally chose the best fit to lead
their business, not just the oldest child
or the one who has worked there the
longest. Brown reminded attendees that
family businesses are not the place to
rehabilitate family members. “If there is
somebody in your family who is angry,
addicted, lazy or arrogant, don’t hire
them; nobody else would,” she said.

Put It In Writing

“If it is not in writing, it does not exist.
A conversation is not a contract,” Brown
explained to her audience. Establishing
a clear code of conduct, conflict man-
agement agreement, and contract for
communications are a few more prac-
tices that Brown encouraged attendees
to develop, write down and have all team
members agree to.

A code of conduct identifies values
and expectations for all members of the
team. It sets standards about what is
acceptable and what is not tolerated. If
there is a breach in the code of conduct,
the business leader can refer to the code
of conduct and hold others accountable.
It is vital that the business leaders model
the code of conduct to their employees.

A conflict management plan identifies
the steps that employees need to take
when a conflict arises to arrive at a solu-
tion. “All businesses know that conflict
happens, because we’ve got different
generations, different expectations, so
we’ve got to make sure we have a way
to deal with the conflict,” Brown said.
She used the analogy of mosquito bites
compared to volcanoes. Dealing with
conflicts when they are the size of mos-
quito bites is much more effective for the
business. When the mosquito bites erupt
into the size of volcanoes, there is much
more emotion involved.

“Communication is the truly the
bloodstream of your business,” Brown
summarized. A contract for communica-
tions lays out the employer’s expecta-
tions about communication on the job -
so there are no doubts about what is
expected. It sets clear expectations for
employees about how the business runs
and how employees should communi-
cate with other team members.

Editor’s Note: Brown can be reached
at (319) 643-2429 or at Jolene@jolene-
brown.com. More information on family
business tools can be found on Brown’s
website at www.JoleneBrown.com. 4P
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Gary Harding

P.0. Box 57. hecoth:'OK 74426

Double P Ranch
ﬁ/Doni;Erlclm

(918) 366-2732

16702 Adams Road e-mail: dperner@olp.net
Mounds, OK 74047 Herd No. 4405

PONDEROSA RANCH
Joe & Dorothy Simmons
32557 U.S. Hwy. 177  (405) 333-2296 H
Macomb, OK 74852 (405) 640-9184 C

Cr\ simco@mbo.net Cr\

Jesus is Lord
REYNOLDS PRAIRIE VIEW FARMS

Rance & Kathy Reynolds’ﬁ} pr
(918) 232-7870 e
| A
Warner, OK 74469 ,E-‘ !'.dtf / \
kathy051@cox.net | oinmiemiy f’i":f}:

Circle A Farm

@ David & Elaine Alderson
A Registered Santa Gertrudis Cattle

Phone (931) 682-2527
4824 Leipers Creek
Williamsport, TN 38487

Champions for the
Pasture & Showring

Dixie Creek

Santa Gertrudis Farm

Nolanda Richards
Walland, TN 37886 * 865. 257.6405
dixiecreekfarms@icloud.com
www.facebook.com/DixieCreekFarms

BAR-T RANCH

Rick and Pam Thomas
7288 Luella Road * Sherman, Texas 75090
(972) 977-8897

Herd #8802

r.thomas1947@yahoo.com

Borchers

Southern Y Ranches, L. P.
Charla Borchers-Leon « Mary Kay Borchers
2401 North Wheeler Street
Victoria, Texas 77901 + (361) 575-1297

Braford F1

Purebred ¢ Star 5 ¢ Crossbred Cattle

Richard G. Hood
(361) 790-5641 (H)

Santa Gertrudis

Tommy Phillips
(361) 573-5919 (H)

Double T'T Ranch

Wylie and B. J. Taliaferro
Box 57, Rosser, TX 75157 « Herd # 3326
Home: (972) 452-8451 « Wylie Cell: (469) 644-1620
Fax: (972) 452-3520 * Duane Miller: (214)793-5111

(361) 649-9726 (M) (979) 777-8247 (M)

Briggs Ranches

Cowman Selected. Cowman Proven.

PO Box 1417 Victoria, Texas 77902
(361) 573-7141

Joe Jones, manager (361) 897-1337

Traylor Division
Bloomington, Texas
(361) 897-1337

San Roque Division
Catarina, Texas
(830) 999-3236

San Carlos Division
Rio Grande City, Texas
Joe Jones: briggsranches@hotmail.com

www.BriggsRanches.com

CORPORRON
A ACRES

Jim Corporron
Schulenburg, Texas 78956
Ranch (979) 562-2405 - Cell (979) 561-7185
Email: jim@corpacres.com

Rodney & Barbara Corporron 0S
Schulenburg, Texas 78956 T°0S
(713) 724-1263 Ranch

www.corporronacres-dosbrosranches.com

El Chaparral Grande Ranch

EJ— Herd No. 10149

Richard & Sharon Stellman
408 FM 1376
Boerne, Texas 78006
(830) 537-5778
E-mail: rgsecgr@gutc.com

Ranch - Hondo, Texas
(830) 426-5119

y Four J Cattle 4

Registered Santa Gertrudis & Crosses

6994 U.S. Hwy 77N
Hallettsville, TX 77964

Larry & Zoe Justiss
(361) 772-5613
zjustiss@cvctx.com

Fulton Farms

www.fourjcattle.com
(940) 368-7630 3:
(940) 898-1423
Jane Fulton, Suzanne Fulton & Taylor Terry
Post Office Box 3064 = Denton, TX 76202
esterry@hotmail.com

Joarqgis (Farms
SANTA GERTRUDIS

Box 457 « Hemphill, TX 75948
(409) 787-2165 - -
email: hargis @suddenlink.net
Herd # 7325

HARRIS

\I:I/ RIVERBEND FARMS \I:I/

DAVID & LAURIE HARRIS
P.O. Box 691 « Cleburne, Texas 76033
(817) 641-4159
david.harrisfarms@yahoo.com

HEFTE RANCHES
Kathryn Hefte Petty Kenneth Tom Hefte
(830) 741-3969 ¢ (361) 767-2058
1200 State Hwy 173 N
Hondo, Texas 78861 (Cattle Located in Hondo

-+
~
+

P.O. Box 441 ¢ Angleton, Texas 77516
Office: (979) 849-7911 ¢ Fax: (979) 849-1926
oldaggie56@aol.com e www.bierifarms.com

P ~ROSSWINp
Cr RANCH Ds 7A5
DARRELL ROACH

’) Keller, Texas * (817) 235-8158
C\) Crosswinds.tx@gmail.com

and Agua Dulce, Texas

A} Lou & Robin Breving
Alvarado, Texas
817-821-7540

Registered Santa
ertrudis & Star Five

Blackjack Oaks Ranch

Where Excellence is the Norm

Allen & Karen Ginnard
Washington, Texas
936.878.1825 « 713.586.9978

www.blackjackoaksranch.com

Jerry & Pat Stults

Jamend S Ran@ Lillian, Texas

( Registered Santa Gertrudis Cattle

Private treaty bulls and females for sale at all times. Call & Come by to
see the difference the new Santa Gertrudis can make in your herd.
817/ 534-0044 Office

817/ 925-1639 Jerry Cell
jstults@jpsalliance.com

817/ 475-3226 Pat Cell
pstults@jpsalliance.com

TARA
Ranch

LIBERTY, TX

Curtis & Tamara Hudnall Phc 936.334.4804

o= i
Voo it o s v, Y

SN
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Mountain Laurel Classic
SANTA GERTRUDIS SALE

Hosted by the Georgia Santa Gertrudis Assoc.

NOVEMBER 5TH, 2016

At the University of Ga. Livestock
Pavilion in Calhoun, Ga.

SALES MGR | Darren Richmond
423.364.9281 | djrichmd@gmail.com

SELLING 50 LOTS
Pairs | Bred & Open Heifers | Bulls
Santa Gertrudis Cross Females

Now accepting entries.
Contact Darren Richmond for details.

!

| WITHIDEEP WPPREGIATION

MR T T R
TI‘1e 20‘1 ]I‘[latiI)nLl jiln'io eiferISI'Iolvo' .
thanks to Pat and Beverly Heath and the entire | |
Heath family for donating this special royally-bred
donkey - the proceeds of which went to help fund .=

’s show. & g -

i Iy~ \I’!.!‘v.m |
’ffg.aspeﬁci

| W | M-;

.} Richmond Marketing Se

—— o

We also thank the following breeders and friends & &
who do -edtwqrds hispurchlas } . .
ri

4 | {344 A 5 .
| 5BarEFarm | Ridge Point Ranch ary Harding
|l ¥ Grandview Farm:. ; WindcrestFarm‘ . Jernigan Ranch
| | Tinney Farms - Heil Cattle Co. . . Hoover Case Y

| { | Gray Oaks Farm
', CircleAFarm ||

riple 777 Farms
Rance Reynolds
~ FFlying C Ranch
Ranc il | yStricko Ran h

Gene McCarter
|\ LovettFarm |
Rebel Ridge S

| | Tideland Farms

5 BAR F FARM

Greg and Hilda Edenfield (850) 209-0780
ALGERAGITE] email: fivebare@yahoo.com

Fucain f,\yﬂ\/()u!

For your recent
purchase of a
‘Running M Ranch
Y show heifer - a
~daughter of our

| Dakota bull we
plurchased at the
)13 Tri Star Sale.

%‘h you SUuccess
=

he show road!

~

id‘ﬂ' Vo
| cn e - e -~

Jimmy & Ginger Montgomery
Union Springs, Ala.
(334) 703-1314

Farm Manager: Antonio Soto

SEPTEMBER 2016 - WWW.SANTAGERTRUDIS.COM
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THIRTEEN OAKS RANCH

VALLEY MILLS, TEXAS
& HAROLD C.COBB
Santa Gertrudis Cattle

P.O.Box 21775 Bus. 254-749-2586
Waco, Texas 76702 haroldccobb @gmail.com

]ohn Martin Ranches

Box 869
San Diego, Texas 78384
(361) 701-5683
Charter Member S.G.B.L

Herd #4

S3JIAH3S

LUNDBERG CATTLE SERVICES @

Bill Lundberg
P.O. Box 567

Russellville, AR 72801

Photography + Marketing + Advertising
Herd Consulting + Sales Consulting

Office: (479) 967-1524

Cell: (479) 880-6217

lundbergcss@yahoo.com

MYERS CATTLE &
LAND CORP.

CARROLL D. MYERS
(936) 825-6544

www.myerscattleandland.com

SANTA GERTRUDIS HERD #6491
25821 STATE HWY 6 SOUTH NAVASOTA, TEXAS 77868-8225
FOR ADDITIONAL INFO: LAUREN MYERS WEST (281) 744-7605

Since 1898
Santa Gertrudis Since 1950
Herd #439
Ben D. Olivarez PO. Box 829
(956) 585-1661 (o) Mission, TX 78573
CSanlta I?er(;rugis8 A “The Tradition Continues”
attle Herd #87 o
NI AR
oo T o ey,

ALLEN & CHERYLL GRAINGER Q/)
P.0. BOX 2282, BRENHAM, TX 77834
979-830-8785 « rockingacattle@gmail.com
www.rockingasantagertrudis.com

Bave il Ranct:

AJ & Rosemary Gambino

P. O. Box 235 Pattison, TX 77466
(832) 496-8836
agertrudis le.com

e-mail: I‘()S(’mm}lt gambino@gmail.com
Helen Groves, owner
Ken Welch, general manager
17490 Private Road 4105, Baird, TX 79504
(325) 854-1002 Fax (325) 854-1010
SANTA GERTRUDIS CATTLE

DAVID & AVANELL SILER
P.O. Box 3
Doole, Texas 76836

(325) 483-5449

S3JIAH3S

Townsendi Cattle Co.
Ivan Townsend Family

HOME OF RDF SANCHO’S NEVER BEFORE 1136
CSS Conventional & Sexed Semen Available

,/V\ Louise, Texas + (979) 541-3409

PITCHFORD CATTLE SERVICES

A IV

P

Darrell, Shana,
Casey & Gracey Pitchford

* Specializing in Show & Sale Cattle
* Offering Year Round Gain Testing
* Herd Consultation, Management & A.I. Work

A IV

P

(903) 388-2288 (c)
(903) 677-0664 (h)

8565 CR 3913 « Athens, Texas
PITCHFORDCATTLE@HOTMAIL.COM

townsend30@yahoo.com
SGBI HERD #2243 - EST. 1969
HOME OF HELLACIOUS 750
14525 URBANOSKY LN., PLANTERSVILLE, TX 77363
JEROME CELL (281) 797-5715 - RANCH (936) 894-2017
BLAKE CELL (936) 870-5252

VESPER RANCH

n

SGBI Herd #621

Kelly Vesper
Charter Member SGBI - Herd 43
Drawer 679, Cotulla, TX 78014
(903) 436-3606 * (830) 879-2245
Established 1850
N2leweds Bawctiesd)
Herd Established in 1954 S
PERFORMANCE TESTING SINCE 1958
E-mail: wendtranches@hotmail.com
Website: www.wendtranches.com
5475 FM 457 Gene Kubecka: (979) 240-5311
Bay City, Texas 77414  Daniel Kubecka: (979) 240-5312
Herd #s: 18001, 19282, 34115, 35706
TERRY & NANCY WUNDERLICH AND FAMILY
1755 LANGE LAKE RD. - BRENHAM, TEXAS 77833
979-277-2838
V\F n.wunderlich@hotmail.com

David Alderson Darren Richmond
931.682.2527 423.364.9281
Williamsport, TN  djrichmd@gmail.com
ALDERSON/
RICHMOND
Marketing & Promotion

of Santa Gertrudis Cattle

A 4
¢35/~ Strait Ranches,‘[l
&3 Y.N. Strait Family
Y Carrizo Springs, TX
830.317.3310 | 830.876.330
www.straitranches.com

Bickett Genetics
Todd J. Bickett DVM g \
Embryologist °
455 Brotherton Lane ““agic
Chickamauga, GA 30707
O: 706-375-6586 * C: 423-667-3799
tibickett5@gmail.com

LOEL O. GARZA (956) 778-6277

J\r McAllen, Texas

loel.garza@gmail.com
www.lacuchillaranch.com

HOOVER CASE @&
AUCTIONEER
P.0. Box 281

Marshfield, MO 65706
(417) 844-6020
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Bar Ranch.. LaCampana Ranch...

Bickett Genet LaCuchilla Ranch....

Bier Farms...... Lou A Tuck Farms...,
Blackiack Oaks Ranch... Lundberg Catfe Senices. i
Borchers Southern Y Ranches, LB, 431 Mathis Fams........

Briges Ranches 5.2 MCRanch

0 Bar C Ranch Merck Animal Half...... wedl)

M Catte o

Mid Coast Santa Gertrudis Assocation

Garolna Con Cttleman's Opportunity Sale Catelo

Cedar CrestFarms., Missouri Meadows...

Cherokeg Ranch Mountain Laurel Sale

Circle A Farm. Myers Cattle & Land Gorporai

Corazon Pitord Catle Comapan Olvarez Ranches.........

COTDOTTON ATES o A
Cotton Branch Planation Parker Farm,

Cox Ml Fam Pitord Catle Servics..

Creech Farms Polled Power Genefic

Crosswinds Ranch. Polled Santa Gertrudis Assocation...

Denson 30 Fams.. Ponderosa Ranc

Diamond § Ranch.. Red Doc Far... A
Digi's ying D Ran Reynolds Prairie View Farm

District§ reeders.... Rocking A Ranch.....
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Double G Farm Santa Gertrudi Breeders ofthe Carolinas
Double P Ran Shampain Ranch.....

Doutle T7 Ranch... Siler Santa Gertrus Cat

Hl Chaparral Grande Ranch... Sivertrook Ranches.

Flying G Rancl South Teves Heritage Sale.

Four J Cate Southern Breeze Ran

Fulton Fams. Strait Ranches..

Gary Hrding TaraRanch

Gootin Farms, Thiteen Oaks Ranch.

Grandview Farms... Tideland Fams.

Gray Oaks Fam 5 TineyFams

H & H Farms.. Tonsend Catle Co..

Hampton Hills Urhanogky Rench....

Hargi Farms U VesperRanch

Haris iverbend FarmS oy 2 WEE RATCRES o
Heath Farms 0 Wiy Ranch

Hefte Ranches U WR Ranch,
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SOUTH TEXAS

HERITAGE SALLE

T

or information o. questa
0w please visit:

@@@@E@EM@I&IEREM@E@AEEO@@BE
You may also call: e o B
Larry Garza (956) 206- 1244

Suturduy, October 1,20016at 11

Tulsa Stockyards, Tulsa, Oklahoma

CATTLE VIEWING AT THE STOCKYARDS:
Friday from 3 to 6 p.m.
Saturday from 9 to 11 a.m.

evening at 6 p.m. at the Tulsa Stockyards!
SG OPEN SHOW:

* BULLS * PAIRS
Join us for a pre-sale catered dinner on Friday * BRED & OPEN HEIFERS

Coutedi U

Tulsa Fuirgrounds SALE DAY PHONE: SALE CATALOGS:
Sunday, October 2 (918) 232-7870 Kathy Reynolds

" ARKOMA PRESIDENT: ~ (918) 698-5428
SALE HEADQUARTERS: Rance Reynolds AUCTIONEER:
Holiday Inn Express & Suites — Catoosa (918) 232-7870 Hoover Case
18725 E. Admiral Place, Tulsa, Okla. - SALE CONSULTANT:

(918) 266-4100
r"Ask for Arkoma Santa Gertrudis Sale rafe.

1ON

com

Darren Richmond
(423) 364-9281

SEPTEMBER 2016 - WWW.SANTAGERTRUDIS.COM
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The Value of Registration

By Kelsey Pope, Freelance Writer

btaining a registration certificate

for an individual beef animal in

today’s data-driven beef industry

is invaluable. Registration creates,

perpetuates, strengthens and
validates the performance data avail-
able on today’s Santa Gertrudis cattle,
as well as generations to follow.

Santa Gertrudis Breeders Interna-
tional has encouraged the registration
of cattle since SGBI was chartered in
1951 and established its herd book.
The value of registration is performance
data that accompanies the animal’s
pedigree. Knowing the value of registra-
tions, SGBI has set a goal of reaching
7,500 registrations this year in an effort
to encourage more members to utilize
the dataset that is available to them and
continue to improve the breed.

Forefather breeders of Santa Ger-
trudis worked relentlessly to create
the cattle breed we know today. When
the King Ranch decided to thoroughly
crossbreed Shorthorn and Hereford
cattle with Brahman in 1910, they
eventually decided upon a balance of
3/8 Brahman and 5/8 Shorthorn. By
keeping records and registering Santa
Gertrudis cattle, breeders are carry-
ing on the legacy of America’s original
beef breed, showing others the data and
genetic pathways from where the breed
has come from to where it is going.

The direction the breed is going is
shown with the value-added dataset
and accuracy that accompanies each
genetic merit prediction on every animal
in the SGBI herd book. When an animal
is registered, its registration certificate
shows parentage, breeder and owner,
detailed Expected Progeny Differences
(EPDs) and genetic details. This regis-
tration is more than just numbers; it's an
inherent part of the modern beef indus-
try that fuses the value-added function
with the traditions of the beef business.

For the seedstock industry to stay
healthy and viable, animal registration
is essential and contributes directly to
the livelihood of the breed association.
John Ford referenced the importance
of registration in his Executive Direc-
tor’s Report in the Santa Gertrudis USA
March 2016 issue.
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“Today’s pedigree is more than a
documentation of ancestry; it is a
record of animal performance and esti-
mation of genetic merit,” Ford said. “A
registration certificate is a guidebook
for making breeding decisions and an
instrument to be used in the animal
selection process. It is also a marketing
piece that objectively describes per-
formance and provides an estimate of
future offspring value.”

Breeders don’t register an animal
just for the sake of a certificate. Scott
Sherrill, a Santa Gertrudis breeder from
North Carolina, registers his cattle
because it opens up more possibilities
for marketing options.

“Registering enables us to take
advantage of the show ring, consign-
ment sales and private treaty sales
to both purebred breeders and com-
mercial breeders,” Sherrill says. “It
also serves as a way to highlight the
genetics that we use through selective
breeding and artificial insemination in a
way that is publicly searchable through
SGBI's database.”

Sherrill recognizes that registra-
tions have both a soft value and a very
tangible value. Soft value to Sherrill
means that registrations tell the story
of breeding decisions made by produc-
ers and about relationships among the
breeders of Santa Gertrudis cattle, which
connects all who are involved with this
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breed. On the tangible side, registra-
tions are the starting point of access to
SGBI's EPDs, which take into account
how an animal’s relatives have fared in
their contemporary groups over time
and offer some prediction of future
performance.

“These are values that producers
directly see from registering their cattle;
on a broader level, registrations support
the SGBI office and the services that
they provide to our membership,” Sher-
rill says.

For an animal to be eligible for entry
in the purebred registry, that animal
must: 1) be the offspring of one regis-
tered purebred Santa Gertrudis parent,
with the other parent either a registered
purebred Santa Gertrudis or a recorded
Level Il (75 percent) Santa Gertrudis;
2) meet the minimum requirements
for registration in the Santa Gertrudis
Standard of Excellence; and 3) be
permanently identified by fire brand,
freeze brand or tattoo with an individual
identification number.

SGBI members also have the ability
to progress from a non-Santa Gertrudis
base herd to purebred Santa Gertrudis
status with the STAR 5 program. This
program consists of three levels relating
to the percentage of Santa Gertrudis.
Animals less than purebred will be
recorded in the herd book and receive a
STAR 5 Recordation Certificate indicat-
ing they’re percentage Santa Gertrudis.
Recorded animals must be permanently
identified by fire brand, freeze brand or
tattoo with an individual identification
number.

Sherrill has been a leader and mentor
to many breeders by offering his
services and encouraging breeders to
register their cattle. He has offered sup-
port by going through old records on
ranch visits and directly assisting local
breeders in getting caught up on their
registrations.

“I would like to move toward getting
more folks using the online registra-
tion system,” Sherrill says. “I can tell
you that it can be challenging, and |
know it’s very easy to start slipping in
keeping up with registrations, so get-
ting caught up is certainly better to do



sooner rather than later, so as to hope-
fully avoid a multi-generational gap.”

Sherrill certainly sees the value
of registrations and has stressed
that customers want more data and
information.

“The savvy customer will check
SGBI's database for an animal and
check out a dam’s calving interval, will
check out a sire to see how its offspring
are faring in contemporary groups, and
see to what extent an animal’s perfor-
mance information has been recorded
with SGBI as a check on EPD accu-
racy,” Sherrill says.

The growth and popularity of Santa
Gertrudis cattle is mirrored with SGBI's
efforts to make registrations more
streamlined.

“I believe that people will continue to
seek out purebred cattle for seedstock
over time and that it will be important
for us to have a product that can meet
their needs,” Sherrill says. “Without
registrations and access to the breed’s
EPD system, your customer really may
not know what they’re getting from a
performance standpoint. Of course, the
EPD system is only as good as the data
inputs it gets on contemporary groups,
but that’s another story for another
day.” “T*

HOW TO REGISTER YOUR CATTLE ONLINE

. Inyour web browser, type in www.livestockgenetics.net/SGBI/output.

2. Type in your correct username and password; please note that the username and
password are case sensitive. If you do not have a username /password, you will
need to register. There is a “Register” icon within the login box. In the event that
you have forgotten your username/password, please email
support@livestockgenetics.net.

3. Once logged in, to register a new animal, click on the icon “Register New Animal.”

4, Insert the sex of the animal to be registered, birth date, the dam registration
number, the sire registration number, and the service type.

5. Click on the “Save” icon. The website is designed to catch any errors that may

occur - if there is an error, it will alert you. If you have any performance data on
the animal you are registering, you may enter it prior to hitting Save and the infor-
mation will be inputted at the time of registration. Don’t worry if you don’t have
the performance data at the time of registration; you can
always return and insert the data at a later date. Once
ready, hit the “Save” icon at the hottom of the screen.
Once your information is saved, you will see a mes-
sage in red stating, “Your animal is now registered.”
See the User Guide for Online Registration on the

SGBI Regulations & Forms tab for a more detailed

description for registering your cattle.

* Average Daily Gain (ADG)

* Start Weight
* Mid-test Weight
* Yearling Weight

Bulls can be delivered to the
Alabama Connection Sale
in Cullman, AL, Oct. 8.

Suggested age for this group
of bulls is born between

through April 15, 2016.

We are excited to OPEN this fall’s Gain Test
at Tinney Farms to other breeders!

112-DAY GAIN TEST -
November 1, 2016 through February 20, 2017

We wiill provide the following data on each bull:

* Weight per Day of Age (WDA)

$750/head, includes two week warm-up.

December 1, 2015 T

* Final Weight

* Frame Score

* Scrotal Circumference

* Docility Score

e Ultrasound for IMF & REA

For Gain Test application, ‘contact Darren Richmond -
Tinney Farms-Hanceville, AL Richmond Marketing Service
Arlin Taylor Darren Richmond A

256-507-3838 423-364-9281
arlin.taylor@bhamfast.com djrichmd@gmail.com
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Consumers count on the care you provide to make
sure that your animals are healthy and comfortable.
And when an animal does get sick, Resflor Gold®
(florfenicol and flunixin meglumine) helps you do i
both of those things. Resflor Gold effectively targets

3 the most common causes of BRD — and it provides "’ MERCK
relief from the fever that. comes along with it.

 Resflor
Forgnicolant EOLD’

_Flunixin Meglumine

Animal Health

High-quality food starts with the right care. Visit ResflorGold.com/SantaGertrudis to learn more.

IMPORTANT SAFETY INFORMATION

NOT FOR HUMAN USE. KEEP OUT OF REACH OF CHILDREN. This product contains material that can be irritating to skin and eyes. Animals intended for
human consumption must not be slaughtered within 38 days of treatment. This product is not approved for use in female dairy cattle 20 months of age or
older, including dry dairy cows. Use in these cattle may cause drug residues in milk and/or in calves born to these cows. A withdrawal period has not been

established in pre-ruminating calves. Do not use in calves to be processed for veal. Do not use in animals that have shown hypersensitivity to florfenicol
or flunixin. Not for use in animals intended for breeding purposes. The effects of florfenicol and flunixin on bovine reproductive performance, pregnancy,
and lactation have not been determined. When administered according to the label directions, RESFLOR GOLD may induce a transient local reaction in the
subcutaneous and underlying muscle tissue. Brief summary available on adjacent page.

2 Giralda Farms  Madison, NJ 07940 ® merck-animal-health-usa.com ® 800-521-5767
Copyright © 2015 Intervet Inc., doing business as Merck Animal Health, a subsidiary of Merck & Co., Inc. All rights reserved.
7/15 BV-RG-53719

PRODUCT INFORMATION
NADA 141-299, Approved by FDA.

Resflor
R, L

(Florfenicol and Flunixin Meglumine)
jal/Non-Steroidal Anti-Inf yDrug

For use in beef and non-lactating
dairy cattle only. Not for use in female dairy
cattle 20 months of age or older or in calves to
be processed for veal.

BRIEF SUMMARY: For full prescribing information, see
package insert

INDICATION: RESFLOR GOLD® is indicated for
treatment of bovine respiratory disease (BRD) associated
with Mannheimia haemolytica, Pasteurella multocida,
Histophilus somni, and Mycaplasma bovis, and control of
BRD-associated pyrexia in beef and non-lactating dairy
cattle

CONTRAINDICATIONS: Do not use in animals that
have shown hypersensitivity to florfenicol or flunixin.

WARNINGS: NOT FOR HUMAN USE. KEEP OUT
OF REACH OF CHILDREN. This product contains
material that can be irritating to skin and eyes. Avoid
direct contact with skin, eyes, and clothing. In case
of accidental eye exposure, flush with water for 15
minutes. In case of accidental skin exposure, wash
with soap and water. Remove contaminated clothing.
Consult a physician if irritation persists. Accidental
injection of this product may cause local irritation
Consult a physician immediately. The Material
Safety Data Sheet (MSDS) contains more detailed
occupational safety information.

For customer service or to obtain a copy of the MSDS,
call 1-800-211-3573. For technical assistance or to report
suspected adverse reactions, call 1-800-219-9286.

Not for use in animals intended for breeding purposes.
The effects of florfenicol on bovine reproductive
performance, pregnancy, and lactation have not been
determined. Toxicity studies in dogs, rats, and mice
have associated the use of florfenicol with testicular
degeneration and atrophy. NSAIDs are known to have
potential effects on both parturition and the estrous
cycle. There may be a delay in the onset of estrus if
flunixin is administered during the prostaglandin phase
of the estrous cycle. The effects of flunixin on imminent
parturition have not been evaluated in a controlled
study. NSAIDs are known to have the potential to delay
parturition through a tocolytic effect.

RESFLOR GOLD®, when administered as directed,
may induce a transient reaction at the site of injection
and underlying tissues that may result in trim loss of
edible tissue at slaughter.

RESIDUE WARNINGS: Animals intended
for human consumption must not be
slaughtered within 38 days of treatment.
Do not use in female dairy cattle 20 months
of age or older. Use of florfenicol in this
class of cattle may cause milk residues. A
withdrawal period has not been established
in pre-ruminating calves. Do not use in
calves to be processed for veal.

ADVERSE REACTIONS: Transient inappetence,
diarrhea, decreased water consumption, and injection
site swelling have been associated with the use of
florfenicol in cattle. In addition, anaphylaxis and
collapse have been reported post-approval with the
use of another formulation of florfenicol in cattle.

In cattle, rare instances of anaphylactic-like reactions,
some of which have been fatal, have been reported,
primarily following intravenous use of flunixin
meglumine.

Made in Germany

Intervet Inc. Roseland, NJ 07068

©2009, Intervet Inc. All Rights Reserved.

May 2009 US 3448_IV
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Established 1853

When building a program, you must start with a solid foundation. Whether you are breeding seedstock or commercial animals,
you need to start with a quality product that will turn a profit. King Ranch purebred Santa Gertrudis and Santa Gertrudis-influenced
genetics can provide just that. Our cattle were derived from the need for performance in feedyards and breeding programs, which
means they must be fertile, efficient and profitable. The combination of Brahman and Shorthorn genetics have formed a cross that
is hardy and effective in a wide range of climates and conditions. The King Ranch: where it all began.

KING RANCH gt

ROBERT SILGUERO: (361) 219-0420 - JEFF JORGENSON: (361) 219-0434 - JJORGENSON@KING-RANCH.COM



http://www.king-ranch.com

